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OUR 96TH YEAR 2021 VOL. I

>>EVENTS
SCHOLARSHIP 
 Monday, June 7 
  Sandy Run CC 

MEMBER-GUEST 
 Monday, July 12 
 Cedarbrook CC

SEPTEMBER MEETING 
 Monday, September 13 
 Hershey’s Mill GC

GOLF CHAMPS 
 Monday, October 4 
  Lancaster CC 

ANNUAL MEETING 
 TBD 
  Paxon Hollow GC 

Season 2021 is bringing back all the bells and whistles, and then some…starting with 
ringing the Birdie bell at Atlantic City Country Club in April [see pg. 35 for full coverage]

Next up: Blue Bell Country Club for the Member-Member Tournament on May 17 [full 
coverage on pg 34]

Finally, let’s get ready to ring the bell for the PAGCS’ 100th anniversary! We will 
continue to feature items in the #headingto100 feature and appreciate any thing you 
wish to share. See page 23 for more. ◆

SCHOLARSHIP PROGRAM:
Hope to see you Monday at Sandy Run as we 
kick off the Scholarship program for 2021! There’s 
something for everyone in this PHUN day!  
Click here for full details. 

see more on page 14

RING ALL THE BELLS— 
SEASON 2021 IS HERE!

https://pagcs.org/event/scholarship-benefit-2/
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It’s the end of spring, the birds keep 
chirping, and the golf season is on, full 
force. I personally can say that I am 
having a great season thus far: I started 
off by getting married and vaccinated. Like 
everyone, I am ready to start back to some 
normalcy, and hanging out with family and 
friends. Rounds at the club and membership 
numbers are on the rise. I hope the same 
goes for all of you!

With the high demand of golf continuing 
this season, I feel that there is one big thing 
missing and that is the labor pool needed to 
produce a great golf course. Year 2021 is 
bringing its own new set of challenges 
and high among them is finding and 
retaining good help. I am not sure 
if it is the stimulus checks or the 
unemployment benefits that 
people are living on, but we 
are hearing of industry-
wide issues. With this in 
mind, the Association 
has expanded its 
Career Services 
Member Benefit 
to include all 
members and labor development as an option. [Please see Page 11 for more on this] 

Our April golf outing with GCSANJ, The War at the Shore, had a great turn out. We had 
a full boat at Atlantic City Country Club and the weather could not have been better: 
very sunny and very windy with some great views. We did not win this event, but I feel 
as though everyone enjoyed themselves and it was a great kick start to 2021 season. 
We also had another great event at Blue Bell Country Club for the Member-Member. 
The course was in immaculate condition and the greens were like concrete. I think many 
of us had some high scores that day, but we powered through with a great selection of 
beverages and ended the day with a great meal and some laughs. 

As I look forward to the 2021 events for the PAGCS: our next meeting will be June 
7th, the Scholarship BBQ at Sandy Run CC; July 12, we have the Member-Guest at 
Cedarbrook CC. On September 13th we go to Hershey’s Mill GC, then head October 
4th to play Lancaster CC for the PAGCS Championship. We will end the season with the 
Annual Meeting at Paxon Hollow--we will let you know the date as soon as possible. Jeff 
Haas has also been working on our Team Match events and we have a good turnout so 
far--I am glad to see members participating.

SPEAKING OF LABOR
The PAGCS is currently partnering with our local Junior Achievement [JA] chapter and is 
sponsoring a booth as part of a virtual career fair. In the end of April, Tyler Bloom, Pat 
Michener, Greg Eisner, Bill Corcoran, Chris McCardell, Dr. Mike Fidanza and Dr. Doug 
Linde were able to be part of a live virtual interaction with students and educator. This 
was a great event to show off what we do in our industry and try to create some curiosity 
in the younger students. Our logo was right up there with some big-time industry names. 
It ended up being a great success and we look forward to continuing work with JA.

I myself set up a meeting with Tyler Bloom to go over my résumé and my online presence. 

>>THE PM>>OFFICERS
PRESIDENT 
 Doug Rae 
 Applecross Country Club 
 doug@applecrosscc.com

VICE PRESIDENT 
 Darren Farrar 
 Old York Road Country Club 
 darren.farrar87@gmail.com

TREASURER 
 Greg D’Antonio 
 Concord Country Club 
 gdantonio@concordclub.org

SECRETARY 
 Mark Rubbo 
 Spring Ford Country Club 
 markrubbo@comcast.net

>>BOARD MEMBERS
Mike Mulhare, Director 
White Manor Country Club 
mmulhare@whitemanorcc.com

Tim Edwards, Director 
Rivercrest Golf Club 
tge@rivercrestgolfclub.com

Greg Eisner, Director 
Fieldstone Golf Club 
eisner128@gmail.com

Pat Michener, Director 
Bidermann Golf Club 
pmichener@vicmead.com

Bill Corcoran, Industry Representative 
VENTRAC 
BCorcoran@VENTRAC.com

Nick Sujkowski, Assistant Outreach 
Concord Country Club 
nicksuj@gmail.com

Jeff Haas, Golf Chairman 
Golf Cart Services 
jhaas@golfcartservices.com

>>PAGCS OFFICE
Kristen Liebsch 

Executive Director 
Newsletter Editor 
484-467-5298 

kliebsch@pagcs.org 
Continued on next page
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He said aside an hour and I found it to be a very eye-opening experience to 
get some good feedback on my résumé and where I stand out on social media. 
It was quite easy to set up the meeting -- he has late times in the afternoon and 
early morning, and you can just log in and pick the time that works for you 
and set aside what you want to work on. Tyler basically takes the meeting from 
there. It was interesting to hear what he had to say about where I am at and 
where I could improve. I encourage everyone to give this a try and see what 
you get out of it. There is nothing better than some constructive criticism from a 
peer and somebody that understands our industry.

With that, we are always looking for new Board members. If you have any 
interest in shaping the future of the PAGCS, please reach out to me, the office, 
or any member of the Board.

As we get back to normalcy this year and get out and about, I encourage 
everyone to please attend some meetings this year. We have a great slate of 
events and would love to see some faces—regulars and new faces. 

Finally, hats off to our 2021 sponsors. They have all again stepped up their 
support--we could not do it without you. Be sure to see the full listing of 
sponsors on the website: Click Here or check out the list below. ◆

Thank you,

Doug Rae

>>2021 SPONSORS
PLATINUM

GOLD

SILVER

BRONZE

Noble Turf

AER-CORE

BASF

Bayer

Ewing Irrigation

JB Ward Tree Service

Mitchell Products

NuFarm

Synatek

Total Turf Golf Services

Aquatrols

SiteOne Landscape

Target Specialty Products

Helena

Grass Roots

Pocono Turf Turf Equipment Fisher & Son Plant Food

Arader

Lawn and Golf

Genesis

Lebanon Turf

Harrell’s

Syngenta

Shreiner Tree Care

Windview Athletic Fields

Double “D” Turf

Dryject

East Coast Sod & Seed

Finch Services

Linne Industries

PBI Gordon

FMC

Corteva Agri Science

Remi Golf and Turf

https://pagcs.org/sponsorships/
https://nobleturf.com/
https://www.aer-core.com/
https://www.basf.com/us/en.html
https://www.bayer.com/
https://www.ewingirrigation.com/
http://johnbward.com/
http://www.tricure.com/
https://nufarm.com/us/
https://synateksolutions.com/
https://www.totalturfgolfservices.com/
https://aquatrols.com/
https://www.siteone.com/
https://www.target-specialty.com/
https://www.helenaagri.com/
http://www.griturf.com/
http://www.poconoturf.com/
https://www.turf-equipment.com/
https://fisherandson.com/
https://www.plantfoodco.com/
https://aradertree.com/
https://www.lawn-golf.com/
https://www.genesisturfgrass.com/
https://www.lebanonturf.com/
https://www.harrells.com/
https://www.syngenta.com/
http://shreinertreecare.com/
http://windviewathleticfields.com/
http://www.doubledturf.com/contact/
https://www.dryject.com/
http://www.eastcoastsod.com/
https://www.finchinc.com/default.aspx
http://linneindustries.com/
http://www.pbigordon.com/home.php
http://www.fmc.com/
https://www.corteva.com/
http://www.davissongolf.com
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Learn more at GreenCastOnline.com/TurfMultipaks

©2021 Syngenta. Important: Always read and follow label instructions. Some products may not be registered for sale or 
use in all states or counties and/or may have state-specific use requirements. Please check with your local extension 
service to ensure registration and proper use. Divanem is a Restricted Use Pesticide. Action™, Appear®, Banner Maxx®, 
Daconil®, Divanem®, GreenCast®, Heritage®, Primo Maxx®, Trimmit®, Velista®, the Alliance Frame, the Purpose Icon and the 
Syngenta logo are trademarks of a Syngenta Group Company. All other trademarks are the property of their respective owners.

UP
STACK
SAVINGS THAT Multipaks offer complementary  

products in one convenient package.

Save up to 15%Save up to 15% by purchasing select  by purchasing select 
Syngenta products in a Multipak. These Syngenta products in a Multipak. These 
Multipaks provide leading solutions for  Multipaks provide leading solutions for  
optimal turf quality. optimal turf quality. 

50
Supported by

agronomic 
programs

Select from 

solutions

6
Available

days a year

365

#Time4Multipaks

http://greencastonline.com/turfmultipaks
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For this edition of the Assistant’s Corner, I sat down with Collin 
Berger, Assistant Superintendent at Lancaster Country Club. 
Collin has recently returned to the Philadelphia area, and I would 
like to welcome him by highlighting some of the work he and the 
team at LCC have been doing. 

Please tell our readers a little about yourself.

I am originally from the Kutztown, PA, area. I grew up on and 
around my family’s farm in Berks County and my Grandfather 
put a golf club in my hand at age three. I would say those two 
circumstances ultimately led me to the golf turf industry. 

How did you get into turf?

I worked as a cart boy in high school at our home course so I could 
play for free. A friend of mine said they needed help on the grounds 
crew at a nearby public course. I worked there the summer before 
college and then came back the following season. 

After my first season of grounds crew work, I enrolled at Penn State 
University in Landscape Architecture in hopes of becoming a golf 
course architect. After five semesters of sitting behind a computer, 
I found myself always wanting to be outside. I thought back to my 
two seasons of golf course maintenance and realized how happy 
I was doing that type of work. I switched to turf and couldn’t be 
happier with my career choice.

Where have you worked besides the courses in high 
school?

My sole internship was at Clear Creek Tahoe in Carson City, 
Nevada after a fellow PSU Turf transfer, Tyler Marcotte (also a 
friend from Junior golf), invited me on an internship journey to the 
west coast. It was an incredible experience in both turf and life. 

During senior year I had my sights set on the Pittsburgh area to 
start my life away from home while also being close enough to 
home to visit. One of the first postings I stumbled upon was an AIT 
position at Longue Vue Club. I was intrigued because it was a club 
that was reestablishing a name for itself and had a lot of plans for 
infrastructure improvement in the coming years. 

I worked for Josh Saunders, the Superintendent at Longue Vue, for 
two seasons prior to him taking the Director position at Lancaster 
Country Club.

What brought you to leave Pittsburgh and come to 
Lancaster?

I remained at Longue Vue for a year after Josh’s departure. It 
was then that he offered me an Assistant Superintendent position 
at Lancaster Country Club. Knowing the US Women’s Open was 
slated to return in 2024, it was too good of a job to pass up.

Please describe the recent Practice Area renovations you 
have been working on and what it entailed.

We did a complete overhaul of the driving range and practice 

putting green this off-season. Knowing my desire for landscape 
architecture and design, Josh entrusted me with the construction of 
the driving range. I gained invaluable experience shaping all of the 
driving range targets and accompanying bunkers. Doing my own 
construction work is something I’ve been very passionate about 
and I’m thankful for having been given that opportunity. 

We took seven bland circle targets and molded them into a ten 
target, state-of-the-art practice facility, with the quality expected 
from a USGA venue. I also assisted in moving multiple irrigation 
lines and valves associated with the range construction.

Mottin Golf Renovations helped with the finishing touches of the 
range targets, as well as re-grading and re-sodding the front of 
two range tees. The front tee was extended by nearly 15 linear feet 
and re-sodded with Tahoma 31 Bermudagrass to aid in summer 
divot recovery. 

Mottin also headed the putting green renovation; removing the 
existing 9000 square foot 
green and replacing it with a 
14000+ square foot USGA 
Spec putting green where the 
swimming pool used to be. The 
new practice putting green as 
well as major renovations to 
the proshop, club house and new golf plaza will provide a massive 
upgrade to the overall golf experience. 

The plans for these projects were all created and designed by 
Jim Nagle of Forse Design, Inc. Working with Jim was a great 
experience for me as I was able to see plans and drawings come to 
fruition alongside an accomplished Landscape Architect. 

>>ASSISTANT SERIES
AN ARCHITECT IN THE ROUGH 

by Nick Sujkowski, PAGCS Assistant Representative to the Board

Continued on next page

Before AC

http://www.mottingolf.com
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What have these projects taught you that will be of 
benefit to you in your future career? 

What this last off-season has taught me is that you have to be 
flexible in every situation. Renovating a major part of your 
course infrastructure while working around a multi-million dollar 
construction project has demonstrated to me the need for a 
Superintendent to be patient, flexible, and personable all while 
being firm in your own specific needs and beliefs.  

What are you looking forward to at Lancaster? 

The US Women’s Open in 2024 is a daily factor in what we are 
doing when we prepare the course. Personally, everything I do on 
a daily basis is planned with May 2024 in the back of my mind. We 
are always trying to improve the course knowing the world’s eyes 
will be on our property in three short years.

Do you plan to remain in the Philadelphia area or do you 
have plans of moving anywhere else?

Having grown up in the greater Philadelphia region, this has 
always been a place I’ve loved. I am a huge Philadelphia sports 
fan and living and working in the area is something that has always 
been attractive to me. I plan to stay in the greater Philadelphia area 
as I take the next step in this career.

Who are some other members of the LCC Grounds Team 
that you would like to acknowledge?

Josh Saunders: Director of Grounds

Matthew Wolfe: Superintendent

Jeremy Walker: Spray Technician

Tammy Scheurich: Horticulturist

We have multiple members on staff that are former superintendents 
and others who are interested in becoming part of the industry. It 

is a luxury to have so much experience and passion amongst our 
staff. It makes our job as managers that much easier. 

In this industry we are under-appreciated yet invaluable. Thank 
you to our staff and everyone else who makes this sport we love 
possible. ◆

I want to give a big thank you to Collin for taking the time 
to talk with me and congratulate the team at Lancaster, 
Mottin Golf Renovations and Jim Nagle on a job well done 
with the work completed. 

As a side note, I would like to thank everyone who has 
participated this winter in the PAGCS Assistant Education 
Series. We were able to provide some excellent education 
opportunities and I hope that you all enjoyed them. 
Hopefully soon we can get back to in-person gatherings. I 
currently have no plans for future webinars or educational 
events until this fall as I know we are all getting into our 
busiest time of year. Be on the lookout for some great 
events we have planned down the line and best of luck to 
everyone this season! 

– Nick Sujkowski 
nicksuj@gmail.com 
@nick_sujkowski

Continued from previous page

 Driving Range Before AC
 Driving Range After AC

ASSISTANT’S CORNER
Anyone who would like to be featured in the next edition of the Assistant’s  
Corner, please contact Nick at nicksuj@gmail.com

OCTOBER 4  
GOLF CHAMPIONSHIP
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>>MEMBER & INDUSTRY NEWS

Long-time PAGCS member and former Board Member Tom Grimac, who retired as a CGCS then served the industry working with 
George E. Ley Company, has has traded Transition Zone turf for Rocky Mountain highs for retirement. In his own words: I will tell 
you this retirement stuff doesn’t suck!  Congrats, Tom. Well Deserved! ◆

Committed to the development and improvement of natural 
and synthetic athletic facilities through good environmental 
stewardship.

ANALYSIS
• Field Assessment/Safety
• Soil testing (chemical and mechanical)
• Reconstruction

CUSTOM APPLICATION (LIQUID/GRANULAR) IPM PROGRAMS
•  Fertilizers/Lime/Gypsum (Bulk materials)
•  Weed/Insect/Fungicide controls (Pre and Post)
• Plant growth regulators
• Aquatic control
• Goose Deterrents
•  Total Vegetation control (fence lines, unpaved areas, ball 

fields)

RENOVATION
• Coring
• Aero-blade seeding
•  Top dressing (sand, compost, biosolids, mulches)
• Reconstruction

Integrated Turf Management, Inc. 
P.O. Box 5006  
New Britain, PA 18901  
267-638-8550 
integratedturf@comcast.net ◆

SPORTS TURF SPECIALISTS ATHLETIC FIELDS / GOLF COURSES

RETIRING IN STYLE
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>>MEMBER & INDUSTRY NEWS

PAGCS long-serving Board Member 
Jim Lynagh is the Golf Course 
Superintendent at Bluestone Country 
Club.

When Tiger Woods electrified the golf 
world in 1997 by winning the Masters 
by a record-shattering 12 strokes, the 
expectation was that his achievement 
would inspire African American youths 
to take up the game and perhaps work 
toward a career that would lead them to 
the PGA Tour.

For more than a decade after that, 
however, the roster of Black players on 
the tour continued to consist of Woods 
and no one else. From California, business 
executive Ken Bentley wondered why there 
weren’t more golfers of color playing at 
the game’s highest level and contacted his 
friend, Adrian Stills, who played on the 
tour in 1986.

What resulted was the birth in 2010 of 
the Advocates Pro Golf Association, a 
nonprofit organization that strives to bring 
greater diversity for the game, providing 
opportunities to African Americans and 
other people of color not just in competitive 
golf, but also on the business side of the 
sport.

After starting with three tournaments and 
$40,000 in purses in its first year, the 
APGA Tour schedule in 2021 consists of 
13 tournaments and $350,000 in prize 
money. One stop is scheduled for Sept. 
20-22 at Bluestone Country Club in Blue 
Bell, the tour’s first visit to the northeastern 
United States.

Bentley, a retired executive at Nestle 
USA and the organization’s CEO, said 
the mission statement has evolved from 
not just creating playing opportunities 
but to prepare members for the highly 
competitive PGA Tour.

“When we surveyed the players a year 
or so ago, we found many of them hadn’t 
been fitted for their clubs,” he said in a 
telephone interview from Los Angeles. 
“They just got clubs off the rack. They 
were given clubs. The clubs were 3 or 4 
years old. They were practicing on First 
Tee courses. So they didn’t have access to 
technologies in golf.

“So we really felt like if we wanted to 
achieve that original mission of getting 
guys on tour, we had to have a player 
development program where we gave 
them the resources to make it on tour. So 
we started really focusing on the player 
development aspect.”

According to Bentley, players are now 
fitted for clubs. The APGA has a partnership 
with technology companies TrackMan and 
Arccos. Nationally known instructors such 
as Sean Foley, Todd Anderson, and Dana 
Dahlquist are helping. A training program 
has been set up to improve fitness.

One of the biggest boosts to the 
organization has been the involvement 
of the PGA Tour since 2012. Bentley said 
the tour initially provided cash but has 
expanded the partnership since then, 
including providing courses in the TPC 
network, which it owns and operates, 
for APGA tournaments, and the use of its 
resources such as communications and 
marketing.

PGA Tour players Charles Howell III, Billy 
Horschel, and Patrick Reed have helped 
provide funding to the organization, 
Bentley said. Tour members Tony Finau, 
Cameron Champ and Joseph Bramlett 
have participated in APGA events through 
the years.

Stills, general manager and director of 
golf at Osceola Golf Course in Pensacola, 
Fla., and the APGA’s director of player 
development, said the opportunity to play 

upgraded courses is a major benefit for 
players.

“Having the opportunity to play on 
really good tour-quality golf courses was 
something that I’m sure they may not have 
been expecting,” he said. “But now they’re 
getting this opportunity that I know from 
personal experience how important that is: 
being able to develop a golf game that you 
can put on the road against good players 
on good golf courses is really good. I think 
the guys are starting to get a sense of that 
now, so I think it’s been great for them.”

THE REWARDS
The 2021 APGA tour has taken or will take 
contestants to TPC courses at Scottsdale, 
La., and Deere Run, each the home 
of a PGA Tour event, as well as major 
championship venues Torrey Pines and 
Valhalla.

Two APGA members, Willie Mack and 
Kamaiu Johnson, received exemptions 
for PGA Tour events this year. Mack 
competed in the Farmers Insurance Open 
at Torrey Pines and the Genesis Invitational 
at Riviera. Johnson, who initially received 

PAGCS MEMBER COURSE TO HOST TOURNAMENT STOP:
THE ADVOCATES PRO GOLF ASSOCIATION WILL MAKE BLUESTONE COUNTRY CLUB ITS  

FIRST-EVER STOP IN THE NORTHEAST WITH A SEPT. TOURNEY.
by Joe Juliano, Inquirer,  STAFF WRITER

AGPA golfer Willie Mack received  
exemptions to two PGA Tour events, and  

visited with Tiger Woods shortly before his 
crash. TRACY WILCOX / PGA Tour

Continued on next page
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>>MEMBER & INDUSTRY NEWS

an exemption to the Torrey Pines event 
but withdrew after testing positive for the 
coronavirus, participated in the AT&T 
Pebble Beach Pro-Am and the Honda 
Classic.

Winner of 65 mini-tour events, Mack, 32, 
of Orlando, Fla., missed the cut at both 
tournaments, but perhaps his best memory 
was sitting down for lunch with Woods at 
the Genesis Invitational, just days before 
Woods’ near-fatal traffic accident.

“Just being able to pick his brain and be 
around him for an hour was pretty cool,” 
Mack said. “He pretty much told me to 
just keep grinding and fighting for it and 
hopefully that can send me out there sooner 
than later. But he was just encouraging and 
excited for my success, and hopefully I can 
get out there.”

It’s been a long road for Mack, originally 
from Flint, Mich., who turned pro in 2011 
after becoming the first African American 
to win the Michigan Amateur. He went to 
the PGA Tour’s qualifying tournament and 
fell two shots short of advancing to the 
final stage. Things got worse for him the 
next two years.

“That’s when I slept in my car on and off 
for a year-and-a-half,” he said. “But after 
that, it’s just been ups and downs. That’s 
how golf is. The last couple of years I’d say 
have been pretty good.”

Mack and Johnson are now brand 
ambassadors for Farmers Insurance, but 
the cost of playing golf for most players 
at the level needed to advance in the pro 
ranks remains an obstacle with travel, 
lodging, and entry fees. Bentley suggested 
that golf should follow the example of the 
U.S. Tennis Association, which helps its 
young players financially.

“The USTA takes care of the travel 
expenses, the equipment is all taken care 
of,” he said. “So pretty much the USTA 
has taken cost out of the equation and I 
think that’s why you see so many African 
American women ranked in the top 100 
in tennis. So I think at some point, golf’s 
going to have to do that if they want to 
really want to make that huge leap and 
diversify the game.”

SUPPORT SYSTEM
Bentley said the APGA Tour has two 
principal sponsors in Lexus and Farmers 
Insurance, and that more are on the way. 
Lexus, the tour’s presenting sponsor, 
awarded a car to 2020 player of the year 
Tim O’Neill.

The APGA also assists college players, 
partnering with the PGA Tour in a 
weekly ranking. Bentley said the top five 
graduating seniors will be sponsored into 
APGA events and then have their entry 

fees covered by the PGA Tour for the Korn 
Ferry Tour qualifying school.

In addition, he said eight spots in APGA 
tournaments are reserved for college and 
high school players.

Bentley said he plans to launch a women’s 
APGA next year and that the PGA Tour 
has pledged its support. He said the goal 
once the venture is undertaken is to “have 
the same prize money, the same player 
development program, we have the same 
resources for the women that we have for 
the men.”

Then there is the continued evolution of 
the APGA in increased opportunities such 
as with equipment, course management, 
and the PGA of America and the golf 
professional business.

“There’s a lot of dialogue and there’s a 
lot of plans that are finally starting to at 
least be put in place,” Stills said. “We’re 
looking forward to everybody following 
through, and for the other side of the coin, 
our players and our guys following through 
to pursue those opportunities also. So it’s 
definitely in a better place and trending the 
right direction as far as I’m concerned.” 
jjuliano@inquirer.com ◆

 

Continued from previous page

www.lawn-golf.com610.933.5801

SUPPORTING OUR 
EMPLOYEES 

AND COMMUNITY 

mailto:jjuliano@inquirer.com
http://www.lawn-golf.com
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>>MEMBER & INDUSTRY NEWS

Let me preface everything I’m about to 
write here with this broad brushstroke 
statement: My Grandfather’s and Father’s 
accomplishments are just that, they belong 
to them and not me. 

It’s been a blessing to grow up in this 
industry, as I spent the better part of my life 
from grade school through a year (or two) 
after college working at Merion Golf Club. 
Make no mistake, as I often tell friends, I 
had nothing to do with the agronomic plan 
during those years, and, in fact, it’s amazing 
that place survived my tenure there. 

In those years, I did not have an 
appreciation for this great industry, and 
during my adolescent years, I spent most 
of my time playing guitar in a wondrously 
sloppy garage band and dreaming of 
getting signed to Sire, IRS or Columbia 
Records. It was a far cry from the dedicated 
turfgrass mindset that many young people 
have in our industry today, but I found my 
way back. 

After graduating with a BA in 
Communications from Temple University, I 
decided there were enough members of the 
Valentine family in Turfgrass, so I enter the 
world of print advertising right at the time 
the internet began its steady consumption of 
that media format. I did well in that world, 
but in five years, I found myself missing the 
great outdoors of the turfgrass industry and 
happily returned.

Fast forward about 20 years and I’m 
working for Synatek as the Manager of their 
Golf Division. I kept reading and hearing 
about the Penn State World Campus 
Program and couldn’t shake the thought 
that I really needed to enroll in it. After all, 
my turfgrass education had always been 
a “kitchen table” education. Everything I 
knew, I learned from listening to my Father 
and working countless summers at MGC. I 
had already been giving presentations to 

Superintendent Associations for years and 
I thought, I really owe it to the turfgrass 
managers I work with, the sales people I 
work alongside of and the industry itself to 
get a Turfgrass degree. My wife, Lisa, knew 
this was weighing heavily on my mind and 
it was her final encouragement that lead me 
to send Andy McNitt a random email one 
Friday night asking him how I could enroll? 

To my surprise, Andy pointed out that 
because of my 20-plus years working in 
the industry, I could go right into the Master 
of Professional Studies Program. This 
was awesome news! I started the process 
immediately. 

The World Campus Program, developed 
by Dr Al Turgeon, is a “real deal” turf 
education: it is not a walk in the park, 
glorified YouTube tutorial. The courses 
cover such turfgrass topics as Plant 
Nutrition, Disease Management, and 
Turfgrass Edaphology, along with Project 
and Resource Management. Turgeon was 
well ahead of his time when he came up 
with the vision of the program, and it should 
be noted that it was another university 
“first” for PSU. Meaning, they were the first 
to launch “distance learning” in the late 
1990’s. If you want to hear more about it 
from the man himself, checkout his excellent 
TurfNet interview by John Reitman in their 
Living Legends series.

Pursuing an MPS degree is a commitment in 
both time and money. On the tuition side, I 
covered the costs myself for the first half, but 
after I joined Aquatrols as their Northeast 
Territory Manager, they very generously 
set aside funds for me to complete the 
second half. Matt Foster, Aquatrols CEO is 
one of the most passionate people I’ve met 
about our industry and he “got it” that this 
degree would help me be better in my role. 

Whether you’re a Course Supt, Sports 
Field Manager or working in sales, I 

think it’s worth making a proposal to your 
employer about supporting this endeavor. 
What employer wouldn’t want to invest in 
someone coming to them with a desire to “be 
better” at what they do? Tuition is also often 
a tax deduction for many organizations so 
even if they don’t offer full costs, they may 
match your dollar for dollar commitment.

On the time side, it can be challenging to 
balance work and course studies, but I 
eventually fell into a routine of Sunday 
afternoons or weekday evenings to give 
myself the necessary time to complete the 
work. Course work may involve studying 
for weekly multiple-choice quizzes, writing 
case study reports, or working on a group 
project. The final course, Agro596, is 
an independent Capstone project that 
focuses on a preapproved topic,  scientific 
experiment, or work-related project. For 
example, some students reported on the 
decision-making process of renovating 
bunkers or building a new green and 
included all the scientific data to support 
their decisions along the way. My report, 
titled “The Accidental Preservation of 
Greenspace,” examined 100 years of golf’s 
environmental impact in the Philadelphia 
region. I may have bitten off more than I 
could chew, but it did result in me finding 
out a lot more about golf’s environmental 
footprint in the Philly area.

Finally, I’d like to say that completing the 
degree has definitely increased my overall 
knowledge of turfgrass management, and 
maybe just as important, it has increased 
my confidence that I am better equipped 
to help other managers or sales consultants 
in our industry. I would highly recommend 
facility owners/private memberships, and 
supplier organizations consider supporting 
their employees’ pursuit of this degree. It 
really is a win/win scenario for all involved!

Stay curious, keep learning and I’m grateful 
to work with everyone in this industry! ◆

A BRIEF SUMMARY OF MY PSU WORLD CAMPUS EXPERIENCE 
by Tom Valentine

HAVE NEWS TO SHARE?
Please send it to the PAGCS office. kliebsch@pagcs.org
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One Team, 
Many Solutions

Your full line vendor 
for Golf Commercial 
Equipment and Golf 

Irrigation.

www.turf-equipment.com
800.827.3711

WE’VE GOT YOU COVERED

Farhenheit: 9.68 Lbs.

For chemical emergency spill, leak, fire, exposure or accident, call CHEMTREC 
day or night.  Domestic North America 800-255-3924. International call 

SHAKE OR AGITATE WELL BEFORE USE

KEEP OUT OF REACH OF CHILDREN

Weight per liters at 20°
Celcius: 1.16 Kgs.

2-15-2

GUARANTEED ANALYSIS:
Total Nitrogen (N)............................................... 2%

2%..........Ammoniacal Nitrogen

Available Phosphate (PAvailable Phosphate (P

Soluble Potash(K

DERIVED FROM ANHYDROUS AMMONIA, PHOSPHORIC ACID, 
AND POTASSIUM HYDROXIDE

F001388

IN MISSISSIPPI THIS PRODUCT IS A 

WE’VE GOT YOU COVERED

IMPROVES INFILTRATION & PENETRATION OF 
IRRIGATION WATER & RAINFALL

PATENTED WATER SAVING SOIL SURFACTANT

CO N T RO L YO U R WAT E R,  CO N T RO L YO U R  R E S U LT S

CONTAINS NON-PLANT FOOD INGREDIENTS:

Guaranteed Analysis:
Active Ingredient              30.0% .................  Alkoxylated polyols
                                                21.0% ................................  Glucoethers
Inert Ingredient                 49.0% .............................................  Water

NOT RECOMMENDED FOR USE AS A FERTILIZER SUBSTITUTE
All ingredients are exempt from the requirements of a tolerance as specifi ed 
in 40 CFR 180.1001(c)

NOT A PLANT FOOD INGREDIENT.

For chemical emergency spill, leak, � re, exposure 
or accident, call CHEMTEL day or night.  Domestic 
North America 800-255-3924. International call 
813-248-0585 (collect calls accepted).

US Patent No. 6,460,290; 6,851,219
European Patent No. 0968155; 1442097  
Canadian Patent No. 2,463,525
Patents pending worldwide

KEEP OUT OF REACH OF CHILDREN
Read entire label for additional precautionary state-

ments. FOR PROFESSIONAL OR INDUSTRIAL USE ONLY.

08/11/2020

DANGER
Causes serious 
eye damage.

2-15-22-15-2

GUARANTEED ANALYSIS:
Total Nitrogen (N)............................................... 2%

2%..........Ammoniacal Nitrogen

Available Phosphate (PAvailable Phosphate (P22OO5).................................15%).................................15%

Soluble Potash(K2O)............................................ 2%

DERIVED FROM ANHYDROUS AMMONIA, PHOSPHORIC ACID, 
AND POTASSIUM HYDROXIDE

F001388 10/08/2020

IMPROVES INFILTRATION & PENETRATION OF 
IRRIGATION WATER & RAINFALL

PATENTED WATER SAVING SOIL SURFACTANT

CO N T RO L YO U R WAT E R,  CO N T RO L YO U R  R E S U LT S

CONTAINS NON-PLANT FOOD INGREDIENTS:

Guaranteed Analysis:
Active Ingredient              30.0% .................  Alkoxylated polyols
                                                21.0% ................................  Glucoethers                                                21.0% ................................  Glucoethers
Inert Ingredient                 49.0% .............................................  Water

NOT RECOMMENDED FOR USE AS A FERTILIZER SUBSTITUTE
All ingredients are exempt from the requirements of a tolerance as specifi ed 
in 40 CFR 180.1001(c)

For chemical emergency spill, leak, � re, exposure 
or accident, call CHEMTEL day or night.  Domestic 
North America 800-255-3924. International call 
813-248-0585 (collect calls accepted).

KEEP OUT OF REACH OF CHILDREN
Read entire label for additional precautionary state-

ments. FOR PROFESSIONAL OR INDUSTRIAL USE ONLY.

DANGER
Causes serious 
eye damage.

UNLOCKS EXISTING BOUND NUTRITIONAL ELEMENTS

DELIVERS CONSISTENT RESULTS

PROMOTES BALANCED HYDRATION

CONTAINS NON-PLANT FOOD INGREDIENTS:

Guaranteed Analysis:
Active Ingredient      50% ........... Etherified Polyoxyethylene-Polyoxypropylene 
                                                                                                                      Block Copolymer
                                        25% ....................................................................... Nonionic Polyol                                        25% ....................................................................... Nonionic Polyol
                                        25% ................................................ Mineral Solution Bioextract

NOT RECOMMENDED FOR USE AS A FERTILIZER SUBSTITUTE

All ingredients are exempt from the requirements of a 
tolerance as specified in 40 CFR 180.1001(c)

NOT A PLANT FOOD INGREDIENT.

For chemical emergency spill, leak, fire, For chemical emergency spill, leak, fire, 
exposure or accident, call CHEMTEL day or 
night.  Domestic North America 800-255-3924. 
International call 813-248-0585 
(collect calls accepted).

KEEP OUT OF REACH OF CHILDREN
Read entire label for additional precautionary 

statements. FOR PROFESSIONAL OR 
INDUSTRIAL USE ONLY.

07/21/20

Weight per gallon at 68°
Farhenheit: 9.68 Lbs.

For chemical emergency spill, leak, fire, exposure or accident, call CHEMTREC 
day or night.  Domestic North America 800-255-3924. International call 
813-248-0585 (collect calls accepted).

SHAKE OR AGITATE WELL BEFORE USE

KEEP OUT OF REACH OF CHILDREN

Weight per liters at 20°
Celcius: 1.16 Kgs.

IN MISSISSIPPI THIS PRODUCT IS A 
LOW ANALYSIS FERTILIZER

For chemical emergency spill, leak, fire, exposure or accident, call CHEMTREC day or night.  
Domestic North America 800-255-3924. International call 813-248-0585 (collect calls accepted).

SHAKE OR AGITATE WELL BEFORE USE

KEEP OUT OF REACH OF CHILDREN

Weight per gallon at 68°
Farhenheit: 12.68 Lbs.

GUARANTEED ANALYSIS:
Calcium (Ca)................................................................... 20%Calcium (Ca)................................................................... 20%

DERIVED FROM CALCIUM CARBONATE

F001388

01/17/2020

Weight per liter at 20°
Celcius: 1.52 Kgs.

Only Aquatrols o� ers users Industry Leading 
Soil Surfactants in combination with nutritionals 

powered by RedoxTurf. See the di� erence in overall 
turf quality when you implement our products on your 

greens or fairways this season. 

Tom Valentine
Northeast Territory Manager

tvalentine@aquatrols.com
(610) 299-4470

www.aquatrols.com

https://www.turf-equipment.com/
http://www.aquatrols.com
https://www.environmentalscience.bayer.us/
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>>WORKFORCE & CAREER DEVELOPMENT
IN CASE YOU MISSED IT

Club’s continue to search for strategies to fill their pipelines and 
keep quality workers. 

If posting to Indeed is your recruiting strategy, you may want to 
check out the recording from the PAGCS’ recent webinar. 

Today, I’ll provide you the Cliff notes version. 

Building a solid pipeline requires a multi-faceted playbook. Your 
best recruiters are your existing employees. With direction and 
incentive, your employees can help you build a strong, reliable 
workforce.

Rewards could be monetary, such as gift cards. Don’t undervalue 
company tickets to an event or something else of equal value. 
Monetary rewards will likely have the most universal impact 
on your workforce. Remember that referrals are saving your 
company money in the long run.

Create an online presence to market your company and 
operations. Employee accomplishments, anniversaries and daily 
workplace happenings can build your brand.

Facebook marketing is a tool to advertise job openings to passive 
and active job seekers. Consider your average daily reach for a 
$10 post can be upwards of 3,000 people. 

A career site with “day in the life” photos or videos can provide 
context of the role. 

Reach out to non-traditional avenues in your community. Career 
centers, community colleges, occupational rehabilitation centers, 

local veterans officials and trade schools are great targets. 

Don’t have enough time in your day to structure the hiring 
process? Consider utilizing an applicant tracking system (ATS). A 
good system will make it easy to conduct searches. Additionally, 
many of today’s ATS post to many job boards, which will save 
you money.

Video interviewing technology has taken the hiring process by 
storm. Tools that were once considered a “nice to have” are now 
touted by many users as must-have technology.

HERE ARE SOME OF THE BENEFITS:
 • Replace phone interviews with a 15-minute one-way video 
 • Many stakeholders can review interviews versus one single 

person
 • Eliminates the need to chase candidates down and schedule 

phone screens

There are many strategies you can put 
in place to improve your workforce 
programs. The PAGCS recognizes 
this, and offers one-hour consultation 
services. We encourage you to sign up 
at tylerbloom.online for a personalized 
session. ◆

Click here to access the webinar. PASSCODE: y7ncJZ+q

http://tylerbloom.online
https://us02web.zoom.us/rec/share/u6H8qCOPu8um2yjbw9XfuOCBFHG6q1zLD9ccQu6ILE61TdDj5BqUzSwTjUiBWUA.imcALGe_ASbv2It3
https://www.environmentalscience.bayer.us/
http://www.davissongolf.com
http://www.PBIGordonTurf.com
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Learn more at branchcreekgolf.com
  

IT’S THE FUTURE.

A
N
D

PROTECTED
ECOSYSTEMS

isn’t environmentalism.
water quality

improved

Healthy playing surfaces,

Solutions today, and for what’s to come.

GOLF

     “SERVING THE TURFGRASS PROFESSIONAL SINCE 1978” 

WE PRIDE OURSELVES IN
- CUSTOMER SERVICE
- TECHNICAL SUPPORT
- QUALITY PRODUCTS

GRASS ROOTS TURF PRODUCTS
4 Middlebury Boulevard, Suite 7
Randolph, NJ, 07869

973-252-6634 www.griturf.com sales@griturf.com

Bunker Sands • Topdress Sands • Divot Mixes • Rootzone Mixes • Stone Products

Quality, consistency, and expertise since 1998

856.327.2005  n  www.MitchellSand.com

http://www.branchcreekgolf.com
http://www.griturf.com
http://www.mitchellsand.com
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>>ALLIED PARTNERS        GAP

YOUTH ON COURSE 
A round of golf for $5 or less is a reality 
thanks to Youth on Course — an initiative 
that brings affordable course access 
to youngsters throughout the GAP 
region. Golfers ages 6 to 18 can play at 
participating facilities for $5 or less per 
round. A $20 annual fee gives members 
access to participating facilities throughout 
the GAP region and nationwide. When 
you join Youth on Course in Philadelphia, 
you also gain a GAP membership. For 
more information, visit the GAP website at 
www.gapgolf.org. 

Country Club Fertilizer  
with Acelepryn plus Dimension 
 
Country Club Fertilizer with Acelepryn  
insecticide plus Dimension herbicide, featuring 
our exclusive technologies of Meth-Ex®, MESA® 
and EXPO®, delivers season-long control of 
white grubs and crabgrass in one simple  
application.  These one-two-three punch  
products deliver a quick, extended green up 
without the surge growth so there’s less  
mowing needed. One granular application in 
the Spring protects your golf course for the  
entire year.  It’s all about time ... using it,  
saving it.

Best of all Worlds® 
 LebanonTurf.com  |  1-800-233-0628

http://www.gapgolf.org
http://LebanonTurf.com
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>>SCHOLARSHIPS
DON’T LEAVE MONEY ON THE TABLE:  

PAGCS POISED TO AWARD AT LEAST THREE TURF  
STUDENT SCHOLARSHIPS IN 2021

Don’t Leave Money on the Table: PAGCS 
Poised to Award Three Turf Student 
Scholarships in 2021

PAGCS Scholarship Application 
period opens June 15 and closes 
August 30. 

The PAGCS is proud to offer numerous 
scholarships to turf management students 
employed or previously employed by a 
PAGCS member. Please keep an eye on 
the PAGCS website and your inbox for full 
details on the days to come. 

Requirements: 

• Current Turf student of an accredited 
turf/agronomy program not 
graduating before 8/30/21 

• Have been or are employed by a 
PAGCS member

• Letters of rec from both an academic 
advisor or professor and PAGCS 
member employer

• Letter of intent, resume, and academic 
transcript

Links to apply [note that all three 
links must be completed]: 

1.   For the Student: https://fs8.formsite.
com/pagcs/fy9law3vrx/index.html

2.  For the Academic Advisor/Professor: 
https://fs8.formsite.com/pagcs/
hopvusyao0/index.html

3.  For the PAGCS Sponsoring 
Superintendent/Employer: 
https://fs8.formsite.com/pagcs/
oejmbvnjz9/index.html

https://fs8.formsite.com/pagcs/fy9law3vrx/index.html
https://fs8.formsite.com/pagcs/fy9law3vrx/index.html
https://fs8.formsite.com/pagcs/hopvusyao0/index.html 
https://fs8.formsite.com/pagcs/hopvusyao0/index.html 
https://fs8.formsite.com/pagcs/oejmbvnjz9/index.html 
https://fs8.formsite.com/pagcs/oejmbvnjz9/index.html 
http://www.doubledturf.com/
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One Team, 
Many Solutions

Your full line 
vendor for Golf 

Commercial 
Equipment and 
Golf Irrigation.

www.turf-equipment.com
800.827.3711

https://www.turf-equipment.com/
http://www.plantfoodco.com
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Office 
215-582-5545

www.poconoturf.com

Your professional 
turf solutions partner 

for over 50 years.

Chris Friel 
215-429-8084

Chris Zelley 
732-580-2683

Matt Paulina 
610-883-6108

Scott May 
215-307-7712 

http://www.poconoturf.com
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Your Exclusive 
Rain Bird® Golf Supplier!

Follow us on 
social media:

EwingIrrigation.com | 800.343.9464 

Tim Riismandel     Golf Sales Account Manager  
267.600.5342, triismandel@ewingirrigation.com

Brad Helcoski    Senior Regional Golf Sales Account Manager 

 

484.901.9711, bhelcoski@ewingirrigation.com

Fred Rapp     Northeast Regional Golf Sales Manager 

 

848.225.4618, frapp@ewingirrigation.com

Brian Hurley     National Rain Bird Golf Sales Manager 

 

562.400.4656, bhurley@ewingirrigation.com

We look forward to helping you 
meet your golf course needs.  
Ewing Irrigation & Landscape Supply is proud to serve 
as your exclusive distributor of all Rain Bird® Golf materials.   

A GAME-CHANGING DMI THAT BRINGS 
TURF SAFETY INTO THE MODERN ERA
Introducing Maxtima® fungicide, an advanced new turf-safe DMI 
that can be sprayed anywhere on your course for unrivaled broad-
spectrum disease control. To learn more, visit betterturf.basf.com 
or contact Dave Schell at david.schell@basf.com, 410-800-8762. 

Always read and follow label directions. May not be registered for sale or use in all states. 
Refer to label for registered uses. It is a violation to use product in a manner inconsistent with labeling. 
Maxtima is a registered trademark of BASF. ©2019 BASF Corporation. All rights reserved.

http://EwingIrrigation.com
http://betterturf.basf.com
https://www.totalturfgolfservices.com/
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Boom!

You know what makes my head explode? 
Hearing this from GMs, pros and supers…

“Our members don’t want a club 
newsletter. They won’t even open emails. 
None of them are on Twitter or Instagram. 
And there’s no point even trying because 
they don’t pay attention anyway. They 
won’t even rake bunkers or fix ballmarks! 
It’s useless so why bother?”

First, this is another example of this 
distasteful habit we in the golf business 
have of shaming our own customers. A 
Top 25 super confessed to me recently 
how frustrated he is by all the negative 
crap he hears about players from some 
his colleagues. And he’s right. Yes, golfers 
can be dumbasses…but shouldn’t we 
acknowledge that their dumbassery is at 
least partially our fault for not being better 
teachers?

And second, this “why bother?” mindset 
makes me crazy because it ignores one 
simple truth: Communication, done 
properly, works. People learn new 
behaviors. 

So, at the risk of giving up all my top-
secret consulting advice for free, allow me 
to answer a few basic questions to help 
you and your facility communicate more 
effectively with those annoying people 
who pay the bills.

(Note: this is a club-centric piece. If you’re 
at a daily fee that doesn’t collect email 
addresses and follow up with coupons or 
invitations or reminders, god help you.)

WHAT SHOULD WE COMMUNICATE 
ABOUT?
What are you selling? Pick a few key topics 
for the year and stick with them. Examples 
could include tree removal, capital needs, 
wildlife around the course, “meet the 
team,” etc. The point is to look at your 
business plan for the year and figure out 
what needs to be promoted or highlighted 
to members on a regular basis.

No surprises! ALWAYS communicate 
repeatedly about upcoming disruptions or 
closures. 

ROI stories. “Remember that cool thing we 
spent a pile of money on two years ago? 
Here’s how it’s paying for itself.”

People, people, people. Tell stories about 
the team. Explain why your mechanic is 
the most important “invisible” employee 
on the grounds. Introduce staff with a short 
Q&A about family, favorite teams, foods, 
etc. 

WHAT EXACTLY ARE WE CREATING?
Start with a content bucket. The most 
important thing to do is collect all your 
content in one place on your website. 
Typically this is your blog or news section. 
Nearly every existing facility website has 
a “News” function on the nav bar but you 
can always add a widget like WordPress 
for free. Everything should be posted 
here: announcements about aerification, 
pictures of trees getting cut down, junior 
golf updates, videos of cute little foxes 
frolicking around the course, your latest 
drone footage, new items in the restaurant, 
etc., big Nike sale in the pro shop, etc., 
etc., etc. Put everything you want your 
customers/members to know in ONE 
place.

Platforms like email, Twitter and Facebook 
are just PIPELINES. They each have 
different quirks but fundamentally they’re 
just tubes through which the info from your 
content bucket flows to folks you need to 
reach. The content is what informs, not the 
conveyance. 

What happens to my existing 
superintendent blog? Nothing. Keep doing 
it but whatever you post on your turf blog 
should also be posted on any main club 
blog or news site and shared according 
to the club’s schedule. The point is to put 
everything in one place, make it easy 
to find and search and then share your 
content on every possible facility platform.

WHO DOES THIS CONTENT STUFF?
Leaders lead. At a club, the GM should run 
this effort. You and your fellow managers 
should all contribute or find someone 
on the team who will. Department heads 
should drive content about their priorities.

The USGA website is full of good stuff.

Plagiarism rocks. My best advice is to 
write/create a few original things and 
STEAL the rest from good sources. The 
GCSAA, CMAA and PGA of America all 
have lovely content machines, fact sheets, 
and more. GCI, GCM, TurfNet and other 
places have decades of searchable content 
you can use. Best of all, the USGA has an 
outstanding video series called “Fore the 
Golfer” that uses the credibility of the Blue 
Blazer crew to tell important stories about 
golf and golf courses.

Get some help. If you don’t have a 
marketing director or coordinator or similar 
person at your facility to help with this, hire 
a freelancer for a couple of hundred bucks 
a month to help create, edit and proofread 
your content. (Check out Upwork.com.)

HOW DO YOU PUT THAT CONTENT IN 
FRONT OF CUSTOMERS?
Mail Chimp is so easy an old guy like me 
can do it.

Monthly club newsletter. I remain shocked 
that more facilities don’t do simple 
newsletters for their members. This is 
particularly surprising for private clubs 
which ought to be focused on member 
retention every stinking day. A good 
newsletter from a trusted source like your 
club can have a 50%+ open-up-and-scan 
rate if you do a few things right (see Tips 
for Success below). If you don’t have a 
emailer program like Constant Contact or 
Mail Chimp, get one.

Content calendars. Most importantly, 
doing a monthly e-news forces your 
management team to plan out content in 
advance. Planning the newsletter makes 
you focus on upcoming priorities, events, 

>>GENERAL INTEREST
EDUCATING “DUMBASS” GOLFERS

Credit: Pat Jones: The Flagstick Blog, 5/25/21

Continued on next page

https://www.usga.org/course-care.html
https://www.usga.org/course-care.html
https://www.usga.org/course-care.html
http://Upwork.com
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programs, etc. It’s an inherently proactive 
practice I recommend highly for reasons 
that go well beyond just “getting the word 
out.”

Social platforms. Once you’ve created the 
content for your e-news, your social plan 
is largely done too because you’ll simply 
be sharing that same content from your 
content bucket on Instagram, Facebook 
and Twitter. Best case is to spread those key 
pieces of content out over the course of the 
month so you have a built-in, ongoing flow 
of interesting stuff going to your members 
no matter what their preferred platform is. 

Sound easy? That’s because it is. When you 
have a good content plan driven by your 
facility e-newsletter, your social media 
plan is largely written. You’ve shared your 
key informational content so everything 
else on your feeds is about branding, 
echoing those messages and projecting the 
“voice” you want in your market.

TIPS FOR SUCCESS
Skitch is a free program that lets you easily 
illustrate your images.

Pictures, pictures and more pictures. 
Want to instantly make your newsletter a 
success? Publish a link to all of the latest 
pictures from the last big club event. 
Attaching nearly any image will create 
at least 3x more engagement with social 
posts. Always include thumbnail pics in 
your enewsletter body to set stories apart. 
Creating a “pictorial story” with step-by-
step images and a sentence or two about 
each picture is an incredibly simple and 

effective way to communicate. People read 
photo captions much more often than the 
rest of a story so don’t neglect them. Also 
check out Skitch, an app that allows you to 
add simple arrows and notes to make pics 
more educational.

Short is good. If you’re struggling trying 
to write a science-based, 2,000-word 
essay on why golfers should embrace 
aerification, STOP. Think about five quick 
reasons why aerification matters and boil 
it down to one sentence supporting each 
point. Stick a before-and-after pic or a 
rootzone pic in there and you’re done.

Video clips are awesome. Two-thirds of 
folks will watch them “frequently.” Try 
90-second show-and-tell videos out on the 
course or around the clubhouse to share 
new things or highlight a new member 
service.

Podcasts are not as awesome. Yes, they’re 
da bomb and such if you’re a turf nerd, 
that but remember that less than 20% of 
normal people listen to podcasts monthly 
or more. I get it: it’s fun to hear the sound 
of your own voice but when 80% of your 
potential audience won’t ever listen, you 
should consider short videos or pictorials 
instead.

Customize everything a little for each 
social platform. Posting that awesome new 
drone footage? Tailor your intro differently 
for each platform (newsletter, Twitter, 
Instagram, Facebook.) Pick one platform 
to lead with (Instagram makes sense) and 
create your post to perform well there. Do 
a quick modification for each additional 
channel to make the message fit the media. 

You can use Hootsuite or Buffer to manage 
your channels but I think its just as easy to 
cut, paste and update as needed for each 
platform.

Be specific and active in your subject lines. 
Remember the preview that shows up as 
well.

Subject lines are critical! You should spend 
as much time crafting the subject line for 
your e-newsletter as you do on any other 
part of it. Shame on you if you send one out 
that says “Shady Acres GC Newsletter for 
June.” Instead say: “NEW: Doak’s master 
plan updates and a killer guacamole 
recipe from Chef Bob.” Be specific, be 
engaging and sell the idea of clicking on 
the damn thing.

Keep it brief. For a monthly newsletter, 
5-6 items are more than enough. Yes you 
can do them every other month instead but 
it’s easier to keep on top of it with a short, 
monthly format.

Send it twice. Send your eblast out on a 
regular date each month but also schedule 
a resend to those who didn’t open it. If you 
get 35% open-up on your first blast, the 
second one will likely net you another 10-
15% with zero effort. 

Make it fun. It ain’t rocket science.

So, enough excuses and enough customer-
bashing. Use a newsletter and social plan to 
force your facility to think about what and 
how you communicate with the folks who 
pay the bills. Make it a priority for a while 
and it will soon become institutionalized. 
And you’ll be better off for it. ◆

Continued from previous page

www.lawn-golf.com610.933.5801

SUPPORTING OUR 
EMPLOYEES 

AND COMMUNITY 

http://www.lawn-golf.com
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LINNE Industries learned a lot about pond health after collecting 
water quality data from the ponds of a Midwest municipal golf 
course. The course, a LINNE client, has installed 15 PondHawk 
systems – five per year since 2018. PondHawk is LINNE’s solar-
powered subsurface aeration offering. Now the company is 
sharing what they learned.  

In August 2020, LINNE Industries learned that this client had 
procured a comprehensive assessment of their golf course ponds in 
2018, just a few months before installing their first five PondHawk 
systems. The objective of their research was to understand the 
baseline conditions and provide best management solutions for 
the development of an operations and maintenance plan. The data 
was collected and analyzed by an environmental engineering 
firm and included measuring temperature, total phosphorus 
and nitrogen, dissolved oxygen, ammonia, nitrite, nitrate, pH, 
turbidity, conductivity, sediment buildup, and observational data.  

THE STARTING POINT   
The municipality had concerns with aesthetics, water quality, and 
the functionality of its stormwater ponds. Pond aesthetics were 
deteriorating due to excessive algae growth and buildup was 
beginning to impair stormwater management capability. 

The golf course ponds are in an EPA-designated impaired 
watershed that covers an area approximately 48 square miles 
(30,720 acres). In the watershed, 78% of the land is developed, 
15% is in row crops, 4% is forested, 2% is grass/pasture and 
1% is “other.” The golf course maintains 50 acres of fairways, 
18 acres of rough, five acres of greens, and six acres of driving 
range around 34 acres of water. While designated buffer areas 
are not mowed, golf carts frequently drive through buffer areas 
as an alternative path when paved cart paths are intermittently 
blocked. The golf course employs best management practices in 
mowing height and frequency, but the observational research 
found that the residents surrounding the golf course mow grassy 
buffers to the shoreline, employ haphazard lawn fertilization, 
and feed the wildlife.  

THE ENVIRONMENTAL ENGINEERS’ FINDINGS
In addition to citing subsurface aeration as a “proven effective 
solution with long term low cost and high overall ecological 
impact,” the environmental engineers recommended a range 
of best management practices including community education 
on mowing habits and ending wildlife feeding, increasing 
buffer widths, adding littoral shelves and forebays, chemical 
and biological treatments, and examining the feasibility of 
dredging. The engineers noted that the golf course observed a 
“large aesthetic improvement within one week” of PondHawk 
installation.  

WHAT LINNE REPLICATED
With the valuable baseline data that was collected before the 
PondHawk installations, LINNE Industries sought to measure the 
changes after two years of PondHawk aeration. We deployed 
an Aqua-Troll 500 multiparameter sonde to collect temperature, 
pH, conductivity, turbidity, and dissolved oxygen (DO) levels 
at various locations and compared the parameters with those 
documented in 2018. 

Our comparative assessment focused on the pond that originates 
at Hole 14 and drains into the pond on Hole 15. These ponds 
are part of an interconnected series that act as a filter before the 
water exits the property and drains into a nearby stream.  The 
pond is directly adjacent to areas of recent or active construction 
and collects run-off from an agricultural field giving it a regular 
source of nutrients and sediments.  

From the boat with the Aqua-Troll 500 multiparameter sonde, 
LINNE industries collected samples from 151 locations across the 
pond at 1, 2, 4 and 6’ depths. 

 

LINNE’S DISSOLVED OXYGEN FINDINGS    
Low DO levels are unable to support aquatic life and lead to anoxic 
conditions in the bottom sediment. The anoxic condition allows 
an internal nutrient-loading process by re-released nutrients that 
were formerly bound to the sediments. Pond stratification can also 
lead to low DO when a barrier or thermocline prevents mixing 
oxygen-rich surface water from circulating with the deeper water 
that is low in DO. By adding subsurface aeration, the thermocline is 
disrupted, and oxygen-rich surface water is circulated throughout 
the water column while reducing temperature stratification that 
can lead to “turnover” in the water that is harmful to aquatic life. 

The Best Management Practices Planning Guide, by the United 
States Golf Association and the Golf Course Superintendents 
Association of America, recommends DO levels above 2 mg/L to 
prevent fish kills. The United States Geological Survey recommends 
that DO levels be a minimum of 5.0 mg/L. 

The 2018 baseline sampling of Pond 15 measured the DO of 0.45 
mg/L at 6 feet. The sample at 6 feet in 2020 was up to 6.27 
mg/L at the same 6’-deep location, an improvement of 5.82 
mg/L at 6 feet.  

WHAT A POND ASSESSMENT REVEALED  
ABOUT WATER QUALITY

Credit: Sandra Burton, Linne Industries
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ADDITIONAL WATER QUALITY FINDINGS     
The temperature samples from 2018 indicated higher water 
temperatures at 2 feet of depth and lower temperatures at 6 feet 
of depth. In 2020, the Aqua-Troll monitor readings found reduced 
temperature stratification with lower surface temperatures and 
higher bottom temperatures than the baseline values. When 
subsurface aeration was added to the pond, the colder water 
at the bottom was mixed with the warmer surface water and 
circulated the water column, eliminating the thermocline barrier.   

Turbidity levels at 2- and 6-foot depths also improved since 2018. 
Reduction in turbidity is indicative of reduced suspended sediment 
and/or plant material in the water column. The recommended 
range is 1 – 50 NTU . In the baseline study, turbidity measured 11 
NTU and 231 NTU at 2 and 6 depths, respectively. The samples 
taken in 2020 measured turbidity at 1.29 NTU and 5.51 NTU at 
2- and 6-feet depths, indicating a reduction in suspended matter 
in the water column. 

While the conductivity of the 2018 water samples were within 
the goal range (100-800 µS/cm is considered acceptable with 
readings less than 600 µS/cm considered optimal ), the 2020 
samples ticked down slightly, indicating reduced pollution or 
dissolved material in the water column. 

KEY TAKEAWAYS     
 •  PondHawk delivers notable improvement in DO levels and 

destratification of temperature throughout the water column. 

 •  Bubblers and diffused aerators are more proficient at adding 
oxygen to the entire water column than surface aerators. 

 •  Using solar aeration allows for PondHawk systems to be 
installed throughout a golf course without disruption to 
existing infrastructure. 

LINNE Industries recognizes that water sampling is a snapshot in 
time, and conditions that influence values can fluctuate hourly, 
daily, and seasonally. Nutrients and sediment from the watershed, 
detritus from trees, algae blooms, and aquatic plants, rain or lack 
of rain, wind or lack of wind, can all instantaneously change the 
water conditions. With these variables in mind, LINNE Industries 
continues to conduct primary water quality research and develop 
innovative product improvements that improve water quality in 
golf course, stormwater, and community ponds. ◆

________________________________________________________________   
i Nephelometric Turbidity Units 
ii microSiemens per centimeter

With limited resources, you want to allocate manpower wisely. Thankfully, you don’t need manpower to keep your 
ponds clean—just solar power! PondHawk®, our highly effective subsurface aeration system, uses the power of 
the sun to keep water healthy and odor-free. Install a unit, and let it do its thing. PondHawk® works quietly to keep 
ponds clean, no electricity—or crew—required.

Learn more at PondHawk.com or call 
888-755-1950 for a customized quote.  

Prepping your ponds for 
the season: mandatory.
Pond maintenance crew: optional.

KEVIN DRISCOLL

C: 609-760-4099 • O: 856-769-9555
F: 609-561-5384
KDriscoll@EastCoastSod.com
596 Pointers Auburn Rd, Pilesgrove, NJ 08098
EastCoastSod.com

http://www.LINNEindustries.com
http://eastcoastsod.com
http://corteva.com
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1325 Goshen Parkway | West Chester, Pa 19380

SERVICES
Fraze Mowing
Sandmaster Drainage
Field Renovation
Fertilizing
Solid Tine & Core Aeration
Verticutting

Deep Tine Aeration
Debris Management
Slit Seeding
Spraying
Topdressing
Infield Preparation

Windview Athletic Fields

@Windviewinc

CONNECT WITH US:

Quality, consistency, and expertise since 1998

Bunker Sands • Topdress Sands • Divot Mixes 
Rootzone Mixes • Stone Products

856.327.2005   ■   www.MitchellSand.com

http://genesisgreensupply.com
http://siteone.com
http://www.windviewathleticfields.com
http://www.mitchellsand.com
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As we move closer to the 100th anniversary 
of the PAGCS in 2025, the initial stages 
of planning for the celebratory year are 
underway. The first meeting of the 100th 
committee is slated for this fall and we 
are looking for volunteers. Please email 
kliebsch@pagcs.org to be added to the 
committee. 

In that celebratory vein, perfect timing, 
Tom! Many congrats! See Pg 9 for more 
about Tom’s experience with PSU’s world 
campus.

>>HEADING TO 100

TSP PAGCS THE BONNIE R1_04-01-21

target-specialty.com/bon Alfie Gardiner
 610.416.5828
alfie.gardiner@Target-Specialty.com

Nutrition
Comes Before Medicine

SOIL SYNC
Creates a synergy between plant and soil 
by supplying key enzymes for microbial 
development and secondary metabolites for 
a robust root system.
Found in Cleanse, Better Soil, Granular

SEA KELP
Unique sea kelp with chemistries for root 
system development and chlorophyll production.  
Applications result in better rooting and a 
dynamic color response. 
Found in XChange, Minors Fuel Kelp, MZ-23

SILICA
High concentrations of plant available silica to 
enhance cellular strength, and turf structural 
integrity.
Found in Element 6, Greensphite Supreme, 
Respo Fuel

HIGHLY EFFICIENT NUTRITION
Efficient delivery of the essential nutrients to power 
daily growth and extreme stress fighting functions 
in the plant.
Found in Photo Fuel, Minors Fuel Kelp, MZ-23

NUTRIFENSE™
Conditions fine turf for improved performance 
under stress. A collection of defense activators, 
plant extracts, antioxidants and protein precursors, 
sourced from 5 continents around the world. 
Found in Element 6, Photo Fuel, Respo Fuel

mailto:kliebsch@pagcs.org
http://www.target-specialty.com/bon
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UNIVERSITY PARK, Pa. — Poa annua, 
or annual bluegrass, a turfgrass species 
commonly found on golf course putting 
greens around the world, possesses 
transgenerational memory, “remembering” 
whether its parent was mowed or not 
mowed, according to a new study by Penn 
State researchers.

The discovery solves a two-decades-old 
mystery that has vexed David Huff, professor 
of turfgrass breeding and genetics, whose 
research trials at the College of Agricultural 
Sciences’ Joseph E. Valentine Turfgrass 
Research Center are aimed at breeding Poa 
annua to produce seed for greens.

Poa annua is a remarkably versatile grass 
species with both perennial and annual 
biotypes, Huff noted. The species can be 
found as an invasive weed on all seven 
continents of the globe, including extremely 
inhospitable locations such as Mount 
Kilimanjaro and Antarctica. It is valued on 
greens because of its tenacious quality, 
persisting in closely mowed, high-trafficked 
conditions where the most-valued turfgrass 
species for putting greens, creeping 
bentgrass, often struggles to survive.

“We learned that mowing Poa annua 
increases global DNA methylation, 
a process allowing it to pass on the 
environmental effects of mowing to its 
unmowed offspring,” Huff said. “The 
transgenerational ‘plasticity’ in Poa annua 
— the ability of the grass to adapt to changes 
in its environment — is conferred, in part, 
by an epigenetic mechanism that modifies 
the function of the genes and affects gene 
expression.”

Poa annua’s ability to “remember” — and 
“forget” — mowing explains why Huff’s 
efforts to breed the turfgrass species to 
develop and enhance qualities valued 
on golf course putting greens repeatedly 

failed. In 1994, he began breeding Poa 
annua with the goal of developing a 
commercial variety for use on golf course 
putting greens, and the United States Golf 
Association awarded him funding for about 
a decade to do this breeding.

“After 10 years or so, I had some beautiful 
lines — about a dozen elite lines — and I 
went into seed production,” he said. “But 
after about two or three generations of 
seed increase, when we weren’t mowing, 
just collecting the seed, I lost the dwarf line 
for the greens that made a beautiful putting 
surface.”

To Huff’s dismay, the Poa annua grass 
reverted back to the big, ugly weed form 
buried in its genetic makeup. The process 
happened several times.

“I asked myself, ‘what the heck happened?’ 
At first, I thought my lines must be breeding 
with weeds in a nearby field,” he said. “So, 

we did all kinds of fumigation. We grew the 
Poa in plastic. Then I put a grad student on 
the project, and we did some crosses and 
genetic studies. We found out the dwarf 
phenotype that we loved so much for the 
putting green surface is unstable, and that’s 
what led us to this research.”

>>PSU/EDUCATION/RESEARCH

GOLF COURSE TURFGRASS SPECIES ‘REMEMBERS’  
IF IT WAS MOWED, DEVELOPS DIFFERENTLY

MYSTERY-SOLVING DISCOVERY LIKELY TO RESULT IN SEED BEING AVAILABLE TO SUPERINTENDENTS FOR GREENS
by Jeff Mulhollem, April 19, 2021

Doctoral candidate Chris Benson (top), David Huff, professor of turfgrass breeding and  
genetics (middle) and doctoral candidate Matt Sheltra preparing to plant an experiment on a 

Poa annua green at the Joseph E. Valentine Turfgrass Research Center at  
Penn State, University Park. IMAGE: PETE LANDSCHOOT

Greens-type Poa annua surrounded by  
creeping bentgrass (notice how the bentgrass 

grows so much taller than the greens-type 
Poa). IMAGE: DAVE HUFF

Continued on next page
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After extensive genetic analysis and 
comparison of mowed and unmowed Poa 
annua clones over several generations, 
researchers saw that the “stress” from 
mowing affected the development of the 
turfgrass. In findings recently published 
in Crop Science, they reported that they 
have observed that the transgenerational 
inheritance of close mowing stress is 
correlated with heritable patterns of DNA 
methylation. 

“The lack of mowing stress enabled Poa 
annua to reduce the transgenerational 

memory of mowing stress, that is, ‘forget’ 
the memory of mowing stress, presumably 
by removing epigenetic marks,” said 
Chris Benson, doctoral candidate in plant 
biology, who spearheaded the research. 
“We believe that such transgenerational 
memory would be further entrenched or 
relaxed across additional generations 
of continued or relaxed mowing stress. 
We think we can use this knowledge to 
overcome the genetics and produce stable 
cultivars.”

Poa annua’s transgenerational memory 
likely originated from the plant’s need to 
adapt to the stress of grazing animals over 
eons, Benson pointed out. Such stress can 
be variable in intensity — for example, 
less-intense horse grazing versus consistent 

close cropping by sheep — as well as in 
frequency depending on animal density. 
“Poa annua in different regions may have 
evolved to become adapted to different 
degrees of grazing pressure,” he said. 

Qing Mao, a bioinformaticist with CareDx, 
Brisbane, California, formerly a doctoral 
student at Penn State advised by Huff, 
contributed to this research. Mao graduated 
from the plant biology program.

This work was supported by the United 
States Golf Association under the Turfgrass 
and Environmental Research Program; the 
Pennsylvania Turfgrass Council; the Huck 
Institutes of the Life Sciences, Penn State; 
the College of Agricultural Sciences, Penn 
State; and the USDA National Institute of 
Food and Agriculture. ◆

Here’s what a variety of greens-type Poa 
annua looks like before and after three years 
of seed production increase. Notice that the 
“after” version has reverted back to a more 

“wild-type” annual bluegrass.  
IMAGE: DAVID HUFF

Poa annua offers a consistent putting surface 
and it survives hot, dry conditions that  

can kill other turfgrass species.  
IMAGE: JOHN KAMINSKI

This expansive green at Barwon Heads Golf 
Club is entirely comprised of Poa annua. The 

species thrives in the hot, dry climate of  
Victoria, Australia. IMAGE: DAVID HUFF

Continued from previous page

Oakmont Country Club in western Pennsylvania has pure Poa annua putting greens and has hosted more combined USGA and PGA champion-
ships than any other course in the United States. IMAGE: JOHN KAMINSKI
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This famous tree may have eaten Rory 
McIlroy’s ball for lunch at 2012’s PGA 
championship, but it had bigger problems: 
it went on to die. 

Integral to the hole, the solution ended up 
being a few hundred yards away. A near 
twin with a 900-square-foot root zone 
was brought in to save Pete Dye’s creative 
landscape design. Dye himself credits “the 
man above” for this hole design.

So, in 2019, a team of talented arborists 
and agronomists, including Golf Course 
Superintendent Jeff Stone, made the switch 
and if you looked closely during the PGA 
Championship last month, you might not 
have even noticed the difference.

>>PGA

PHOTO: KIAWAH ISLAND GOLF RESORT

http://www.aradertree.com
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A favorable green fee and pleasant-enough 
conditions assured a steady stream of play 
at the popular municipal course, Bethlehem 
(Pa.) Golf Club. Time was taking a toll, 
however, and management was concerned 
about the long-term competitiveness 
and economic viability of the course in a 
crowded local golf market. The course was 
not operating profitably, and significant 
changes would be needed to turn the tide.

The course dates to a 1956 design by the 
prolific Philadelphia-area design team 
of William and David Gordon. By the 
time Larry Kelchner took over as general 
manager in April of 2018, the golf course 
had changed a lot. Back in the mid-1950s 
the course was wide open except for trees 
on the periphery. Over the years, thousands 
of non-indigenous pine, spruce and maple 
trees were planted, lining the holes and 
forming a tightly screened backdrop for 
nearly every green. The bunkers and 
cart paths were also in disrepair, which 
detracted from the golf experience.

Annual rounds of 36,000 were standard, 
but the course still was losing money. 
Kelchner was determined to upgrade the 
facility with the following goals in mind:

1.  Enhance the golf experience so the golf 
course could thrive in an increasingly 
competitive public market.

2.  Operate more efficiently while improving 
course conditioning.

3. Boost the revenue stream.

Kelchner did some research and realized 
that the USGA Green Section was uniquely 
positioned to help him achieve his goals for 
the course. He signed up for a USGA Course 
Consulting Service (CCS) visit that was going 
to focus on agronomy, the golf experience 
and course infrastructure. Each CCS visit 
provides practical recommendations with 
the individual course’s budget in mind and 
includes a summary report of the findings 
and next steps for the course.

USGA agronomist Paul Jacobs toured the 
course with the superintendent to assess 
course conditions, infrastructure challenges, 
and become well-versed on the resources 
available for course maintenance. Jacobs, 
a Michigan State University graduate, was 
the perfect agronomist for the job because 
of his knack for identifying the key priorities 
that courses need to focus on to improve 
their golf experience. Growing up playing 

municipal courses in Michigan and learning 
about the golf experience and critical 
maintenance practices while working at 
several top courses in the country, Jacobs 
was able to identify practical but impactful 
recommendations for Bethlehem Golf Club. 
After the full-day site visit, Jacobs wrote in 
his CCS report that Bethlehem needed to 
address five major issues:

1.  Cart Paths: Poor placement and 
subsequent deterioration from traffic and 
tree roots were leading to bumpy rides as 
well as turf thinning on adjacent areas.

2.  Bunkers: Bunkers were suffering 
from sand contamination, structural 
breakdown, poor drainage and sand 
buildup on faces. There also seemed 
to be more bunkers than necessary 
in some areas. Reconstruction was 
recommended, along with a suggestion 
to reduce the overall number of bunkers 
to save maintenance costs.

3.  Fairways: Fairways had become 
narrow over the years and could easily 
be widened out to the full extent of 
coverage provided by the single-row 
irrigation system.

4.  Teeing Grounds: The teeing grounds 
were too small on many holes, especially 
on par 3s. Realignment was needed on 
other tees to improve playability.

5.  Trees: Trees negatively affected 
agronomics, aesthetics, playability 
and traffic flow through the course. 
Most of the problematic trees were also 
non-indigenous species that had been 
planted over the years.

Once the CCS report was delivered about 
a week after the visit, it did not take long for 
Kelchner to convince municipal officials that 
the course needed more than the standard 
turf-related work like aerating fairways and 
reducing thatch in the greens.

RESTORING BETHLEHEM GOLF CLUB  
WITH HELP FROM A USGA AGRONOMIST

by Bradley S. Klein, May 21, 2021

Renovations at Bethlehem Golf Club delivered huge improvements in playing conditions and 
aesthetics. A USGA Course Consulting Service visit contributed to the project’s success.

Continued on next page
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Bunkers were one of the key problem Zareas 
identified during the Course Consulting 
Service visit.

The report included another important 
general recommendation – hire a golf course 
architect for any large-scale renovations 
instead of trying to do the work entirely in 
house. It would be in the best interests of 
the course, said the report, “to ensure all 
decisions that are made are reviewed by 
a qualified golf course architect. Making 
these improvements will significantly impact 
the golfer experience in a positive manner.”

Mark Fine was hired to assist with the 
needed renovations at the course. Fine has 
done extensive work at several courses 
in the Northeast and is a native of the 
Philadelphia area. He took on the work at 
Bethlehem Golf Club for a fee that was so 
nominal it fell below the town’s provisions 
for competitive outside bidding. “It was 
local,” said Fine, “it was something I really 
wanted to do to give back to public golf, 
and I have a lot of respect for the Gordon 
family design legacy.”

Armed with a renovation budget of 
$875,000 that had been approved as a 
bond by the town council, Kelchner got 
to work immediately by securing multiple 
contractors to perform the construction. Tree 
work and initial drainage began in the fall 
of 2018. Fine began his work in the fall of 
2019.

What started as bunker renovation program 
quickly extended into a green expansion 
project. Decades of sand accumulation 
on the greenside bunker faces had raised 
the surfaces by a foot or more, and many 

greens had shrunk from their original size.

New bunkers, larger greens with more hole 
locations, more teeing area and better 
playing conditions are some of the key 
benefits that came with the renovations.

The compound effects were significant. 
Lost surface area, lost hole locations, and 
drainage issues developed where water 
could not easily flow off a green.

The greens expansion work enabled the 
average putting surface to reach 7,200 
square feet with much more area for hole 
locations than before. Removing trees 
around the greens also improved turf health 
and playability by increasing sunlight and 
eliminating exposed surface roots.

The new bunkers were also a significant 
improvement. The course used to have 
39 bunkers totaling 117,000 square feet. 
Now, Bethlehem Golf Club has 29 bunkers 
totaling 81,000 square feet. That’s economy 
in both design and maintenance. Fine’s 
design also ensured that each bunker had 
multiple entry points for mechanical rakes – 
thus providing for efficient maintenance.

By diversifying the green surrounds with 
closely mown areas, swales and mounding, 
Fine created more recovery options for 
golfers that help pace of play and make the 
game more fun.

Cleaning up the cart paths and removing 
them in areas that have now been opened 
up by tree removal has created a simpler 
look to the golf course. Drainage across 
the site has also been improved, primarily 
through the installation of 1.5 miles of 
drainpipe.

Adding short grass areas around greens 
improved pace of play and gave golfers 
more recovery shot options.

Once opened for play following the 
renovation, the tee sheet quickly filled up 
as word spread about the improved golf 
experience. Bethlehem Golf Club registered 
just as much play (36,700 rounds) in the 
seven months it was open in 2020 as it did 
in the nine months it was open in 2019.

The course started returning a profit to the 
town two years ago. In 2020 its profit 
increased by $79,000. The newfound 
look and playing conditions ensure that in 
coming years the golf course will be able to 
draw golfers from the immediate area and 
beyond.

Bethlehem Golf Club has come a long way. 
A fresh set of eyes and expert advice from 
USGA agronomist Paul Jacobs has done 
wonders. The Course Consulting Service 
visit produced the intellectual leverage 
for convincing the town to make a long-
overdue investment in the course’s future. 
The resulting benefits are clear to see for 
anyone who was familiar with the course 
before.

“The best investment I ever made in golf.”

That’s how Kelchner describes his decision 
to bring USGA agronomist Paul Jacobs in 
for a CCS visit.

Brad Klein is a veteran freelance journalist 
whose biography, “Discovering Donald 
Ross” won the Herbert Warren Wind Book 
Award for 2001.

Continued from previous page

Bunkers were one of the key problem areas 
identified during the Course Consulting  

Service visit.

New bunkers, larger greens with more hole 
locations, more teeing area and better playing 

conditions are some of the key benefits that 
came with the renovations.

Adding short grass areas around greens 
improved pace of play and gave golfers more 

recovery shot options.
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For over 5 generations, Fisher & Son has continued to 

deliver the highest-quality agronomic solutions to the 

green industry. With a passion and expertise in all facets 

of sports turf, landscape, and horticulture management, 

you will always know the Fisher team has you covered. 

BECAUSE
GREAT-LOOKING
TURF ONLY TOUCHES 
THE SURFACE.

Count on the Mid-Atlantic's 
Green Industry Innovators.
800.262.2127  |  FisherandSon.com
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BOB SELTZER  610-704-4756 ; CONNOR FISHER 267-309-1121
ROB JOHNSON 215-475-7998 ; THOM MAHUTE 717-940-0730
ZACH OWEN 609-454-7727

http://fisherandson.com
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Lawrence, Kan. (May 18, 2021) – With an expansion of 
programming in recent years to include STEM education, 
grassroots advocacy and professional development opportunities, 
the philanthropic organization of the Golf Course Superintendents 
Association of America (GCSAA) has returned to the name GCSAA 
Foundation to better reflect its wider scope.

Known as the Environmental Institute for Golf (EIFG) since 2003, 
the organization was founded in 1955 as the GCSAA Scholarship 
& Research Fund and previously used the GCSAA Foundation 
name from 1995 to 2003. 

As the EIFG, the organization furthered environmental sustainability 
in golf by funding initiatives such as the Golf Course Environmental 
Profile, Rounds4Research and best management practices (BMPs), 
which helped establish golf course BMP guidelines for all 50 states. 

“The return to the GCSAA Foundation name will continue the success 
of the EIFG in fostering golf course sustainability and supporting 
programs,” GCSAA CEO Rhett Evans said. “We have made huge 
strides in the last 20 years, and the GCSAA Foundation name 
better defines support of all current programs and potential future 
programs while making the tie to GCSAA and our members clear. 
As the GCSAA Foundation, we can build on our strong tradition 
and solid future.”

The GCSAA Foundation remains committed to environmental 
stewardship and will continue to further the successes of the EIFG on 
the environmental front. Environmental programs will be one of the 
five pillars of the GCSAA Foundation (the others being advocacy, 
research, education and scholarships).

The many programs that the GCSAA Foundation supports include 
The First Green, GCSAA Grassroots Ambassadors, professional 
development opportunities, Rounds4Research and the GCSAA 
Disaster Relief Fund.

For more information about the GCSAA Foundation, visit www.
gcsaa.org/foundation. 

ABOUT GCSAA
The Golf Course Superintendents Association of America (GCSAA) 
is a leading golf organization in the United States. Its focus is on 
golf course management, and since 1926 GCSAA has been the 
top professional association for the men and women who manage 
golf courses in the U.S. and worldwide. From its headquarters in 
Lawrence, Kan., the association provides education, information 
and representation to nearly 18,000 members in more than 
78 countries. The association’s mission is to serve its members, 
advance their profession and enhance the enjoyment, growth and 
vitality of the game of golf. Visit GCSAA at www.gcsaa.org or find 
us on Facebook or Twitter. Visit our industry-leading magazine at 
GCMonline.com.

The GCSAA Foundation is the philanthropic organization of the 
GCSAA. Its mission is to secure funding and support to strengthen 
advocacy, education and research that advances the work of golf 
course management professionals. Visit the Foundation at www.
gcsaa.org/foundation.

GCSAA’S PHILANTHROPIC ORGANIZATION  
RETURNS TO GCSAA FOUNDATION ROOTS
GCSAA FOUNDATION NAME BETTER REFLECTS EXPANSION OF PROGRAMS, FOCUS

Connect With Us!
Brian Gjelsvik

(973) 670-7139
briang@nobleturf.com

Michael Linkewich
(267) 688-8900

link@nobleturf.com

Brian Bontemps
(845) 239-7959

brianbontemps@nobleturf.com

Bill Cimochowski
(609) 923-4045

billc@nobleturf.com

Stephen J. Rudich
(610) 349-9519

stever@nobleturf.com
Zach Brooks

(914) 309-2373
zach@nobleturf.com

Matt Stout
(215) 534-2765

stout@nobleturf.com

Aerate and Amend Without Cores
18 Greens per Day, Ready for Quality Rounds the Next Day
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http://www.gcsaa.org/foundation
http://www.gcsaa.org/foundation
http://www.gcsaa.org
https://www.facebook.com/GCSAAFB
https://twitter.com/gcsaa
http://GCMonline.com
http://www.gcsaa.org/foundation
http://www.gcsaa.org/foundation
https://nobleturf.com/
http://dryject.com


32  The Bonnie Greensward | 2021 Issue VI

1. 82 to Tee: the Mike Quick Celebrity Invitational raises funds and awareness: https://www.youtube.com/watch?v=u1DcRT1adBA

2. Celebrating #girlsgolf and National Women’s Golf Day: a little rain never hurt anyone

WHAT’S UP AT THE FIRST TEE

https://www.youtube.com/watch?v=u1DcRT1adBA 
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;; Large Tree Pruning

;; Ornamental Pruning 

;; Insect & Disease Control

;; Tree Removal 

;; Fertilizataion

;; Plant Health Care

•• LARGE BRUSH PILE AND DEBRIS REMOVAL

•• ONSITE GRINDING AVAILABLE

••  NO JOB TOO  BIG – 
 LARGE CONTAINER TRUCKS AVAILABLE

•• DELIVERIES TO COUNTRY CLUBS AND COURSES

•• 65 YARD / TRACTOR TRAILER LOADS AVAILABLE

PO BOX 280, BRYN MAWR, PA 19010

Contact  Us  ;;  610.525.1562
www.johnbward.com

MMUULLCCHH  DDEELLIIVVEERRIIEESS

Fast Play Every Season

Premium WholesalePremium Wholesale

W I T H  W O O D Y ’ S

LO C AL  P I C KU P S  &  DE LIVE R I E S

w o o d y s r e c y c l i n g . c o mw o o d y s r e c y c l i n g . c o m
Call usCall us

Open

61 0 - 3 37-1 8 6 361 0 - 3 37-1 8 6 3

         Monday-Saturday, 7am - 5pm 
453 CROOKED L ANE | KING OF PRUSSIA, PA

RREEMMOOVVEE  &&  RREECCYYCCLLEE  
SSEERRVVIICCEESS

Fast Play Every Season

http://johnward.com
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FACILITY FOCUS
COURSE: Blue Bell Country Club

SUPERINTENDENT: Curtis O. Harder

ABOUT CURTIS:  
History 
  A 2009 DelVal graduate, Curtis began his career in New England in 2003 

working at The Country Club in Brookline MA and Miacomet CC in Nantucke. 
Before taking the helm at BBCC, he served as an assistant superintendent at 
Hollywood Golf and superintendent at Philadelphia Cricket Club 

In his words: 
  “Over the past 5 seasons at BBCC, we have had numerous capital projects, 

including a bunker and irrigation system install. This industry can be very 
demanding but the rewards of your hard work are unmatched. I cannot say 
enough about the staff I have had here at BBCC who helped bring my vision and 
goals to light.”

Off the Job 
  Outdoor sports and hobbies, including snowboarding and hiking, He loves 

sharing this passion with now fiancé Samantha DeBiasio—the couple were 
engaged on 5/29/21.

Favorite Hole at the Bell 
 #13

All photos are either the property of Syngenta or are used with permission.

©2021 Syngenta. Important: Always read and follow label instructions. Some products may not be registered for sale or use in all states or counties and/or may have state-specific use 
requirements. Please check with your local extension service to ensure registration and proper use. GreenCast®, Posterity®, the Alliance Frame, the Purpose Icon and the Syngenta logo are 
trademarks of a Syngenta Group Company. All other trademarks are the property of their respective owners.

PUT LONG-LASTING 
DISEASE PROTECTION 
INTO MOTION

Find your fit at GreenCastOnline.com

BROAD-SPECTRUM CONTROL of more than 25 cool-
season turf diseases on fairways, tees, greens or roughs

UP TO 28 DAYS OF CONTROL of more than 20 
diseases including BROWN PATCH, SUMMER PATCH 
and DOLLAR SPOT

SPRING DEAD SPOT control plus TAKE-ALL 
ROOT ROT control

UP TO 28 DAYS of strong DOLLAR SPOT 
control with added BROWN PATCH and LEAF 
SPOT protection

http://greencastonline.com
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Superintendents can now apply for this year’s virtual 
professional development program 

GREENSBORO, N.C., USA, May 27, 2021 – Applications for the 
2021 Syngenta Business Institute℠ (SBI) program are open for golf 
course superintendents to apply online until Sept. 2. Syngenta has 
announced that this year’s program will be hosted virtually, Dec. 
6-10, 2021. 

“Based on the overwhelmingly positive feedback from the SBI 
class of 2020 and with the health and safety of our customers in 
mind, we will be hosting the Syngenta Business Institute virtually 
for another year,” said Stephanie Schwenke, turf market manager 
for Syngenta. “From our survey of the 2020 attendees, they all 
wanted more education, so we are increasing the class hours to 
15 hours.” 

The 2021 program will be held via Zoom, beginning with an 
introductory social networking session on Thursday, Dec. 2. 
Educational courses will then be hosted in three-hour sessions 
Monday through Friday, Dec. 6-10. Faculty from the nationally-
ranked Wake Forest University School of Business will teach the 
curriculum, which will cover the following topics: 

• Work/life balance

• Negotiations

• Financial management

• Tools for managing employees

• Leading across cultures and generations

“The Wake Forest and Syngenta teams couldn’t have been 
happier with the level of participation, energy and involvement 
from superintendents in the first virtual SBI last December,” 
said Ken Middaugh, faculty director for SBI. “The faculty were 
impressed that many were eager to stay ‘overtime’ to discuss 
issues with them and other participants, adding significantly to the 
experience. A post-event survey showed they wanted even more 
time and virtual opportunities to learn and a desire to expand 
the scope of the program. Based on that feedback and the active 
engagement of the cohort, we decided to expand the length and 
scope of the 2021 Syngenta Business Institute to allow for more 
education, more time with professors, and more time with each 
other.”  

Alumni of the SBI class of 2020 also shared praise for the virtual 
program. 

“[SBI 2020 was] beyond my expectations,” said Amos Stephens, 
superintendent at Settlers Bay Golf Course in Wasilla, Alaska, 
and SBI class of 2020 alumnus. “I questioned the Zoom format; 
and surprisingly, with it being my first time using the technology 
in this format, it was more than above my expectations. I learned 
aspects in each of the sessions that I have already brought to 
our operation. If you are serious about your career, you should 

look seriously at SBI to advance your 
knowledge, network and resume.”

To facilitate deeper interaction among attendees, the class size for 
SBI 2021 will be limited. The program is only open to individuals 
employed in the U.S. as a superintendent, director of agronomy 
or at an equivalent level. 

Applications must be submitted online by midnight PDT on Sept. 
2. 

To apply, visit GreenCastOnline.com/SBI. Superintendents 
can also contact their local Syngenta territory manager for 
more information. To be considered, candidates must fill out an 
application, which includes a short essay on why they should be 
chosen to attend. Selected participants will be notified in October. 

Join the conversation on Facebook and Twitter with @SyngentaTurf 
by using #SBI21.

ABOUT SYNGENTA 
Syngenta is one of the world’s leading agriculture companies 
comprising Syngenta Crop Protection and Syngenta Seeds. Our 
ambition is to help safely feed the world while taking care of the 
planet.  We aim to improve the sustainability, quality and safety of 
agriculture with world class science and innovative crop solutions. 
Our technologies enable millions of farmers around the world to 
make better use of limited agricultural resources. Syngenta Crop 
Protection and Syngenta Seeds are part of Syngenta Group. In 
more than 100 countries we are working to transform how crops 
are grown. Through partnerships, collaboration and The Good 
Growth Plan we are committed to accelerating innovation for 
farmers and nature, striving for regenerative agriculture, helping 
people stay safe and healthy and partnering for impact. To 
learn more visit www.syngenta.com and www.goodgrowthplan.
com. Follow us on Twitter at www.twitter.com/Syngenta, www.
twitter.com/SyngentaUS and on LinkedIn at www.linkedin.com/
company/syngenta.  

# # #

Media Contacts: 
Mark LaFleur 
(336) 632-6138 
mark.lafleur@syngenta.com 

Kelsea Mullane 
(919) 870-5718 
kmullane@gscommunications.com 

Web Resources: 
Syngenta Business Institute 
GreenCast Online  
Wake Forest University School of Business

APPLICATIONS NOW OPEN FOR  
2021 SYNGENTA BUSINESS INSTITUTE℠

Continued on next page

https://www.greencastonline.com/sbi/?utm_campaign=sbi-2021-press-release&utm_medium=email&utm_source=press-release&utm_content=media
https://business.wfu.edu/
http://GreenCastOnline.com/SBI
https://www.greencastonline.com/help/contact.aspx?&utm_campaign=sbi-2021-press-release&utm_medium=email&utm_source=press-release&utm_content=media
https://www.facebook.com/SyngentaTurf/
https://twitter.com/SyngentaTurf
https://twitter.com/hashtag/SBI21
http://www.syngenta.com
http://www.goodgrowthplan.com
http://www.goodgrowthplan.com
http://www.twitter.com/Syngenta
http://www.twitter.com/SyngentaUS
http://www.twitter.com/SyngentaUS
http://www.linkedin.com/company/syngenta
http://www.linkedin.com/company/syngenta
mailto:mark.lafleur@syngenta.com 
mailto:kmullane@gscommunications.com 
https://www.greencastonline.com/sbi/?utm_campaign=sbi-2021-press-release&utm_medium=email&utm_source=press-release&utm_content=media
https://www.greencastonline.com/golf?utm_campaign=sbi-2021-press-release&utm_medium=email&utm_source=press-release&utm_content=media
http://business.wfu.edu/
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See more at GreenCastOnline.com/Ascernity

@SyngentaTurf  #Time4Ascernity

GAIN A NEW PERSPECTIVE 
ON ANTHRACNOSE 
CONTROL AND MORE

Ascernity® fungicide combines an 
advanced SDHI and the proven cooling 

DMI to bring broad-spectrum  
disease control into focus.  

Delivers long-lasting control as the cornerstone  
of the Syngenta Large Patch Assurance Program

Excels at controlling foliar diseases including 
anthracnose, brown patch and dollar spot 

No heat restrictions

Cautionary Statement Regarding Forward-Looking 
Statements

This document may contain forward-looking statements, which 
can be identified by terminology such as ‘expect’, ‘would’, ‘will’, 
‘potential’, ‘plans’, ‘prospects’, ‘estimated’, ‘aiming’, ‘on track’ and 
similar expressions. Such statements may be subject to risks and 
uncertainties that could cause the actual results to differ materially 
from these statements. For Syngenta, such risks and uncertainties 
include risks relating to legal proceedings, regulatory approvals, 
new product development, increasing competition, customer 
credit risk, general economic and market conditions, compliance 
and remediation, intellectual property rights, implementation 
of organizational changes, impairment of intangible assets, 
consumer perceptions of genetically modified crops and organisms 
or crop protection chemicals, climatic variations, fluctuations in 
exchange rates and/or commodity prices, single source supply 
arrangements, political uncertainty, natural disasters, and 
breaches of data security or other disruptions of information 
technology. Syngenta assumes no obligation to update forward-
looking statements to reflect actual results, changed assumptions 
or other factors.

© 2021 Syngenta, 410 Swing Rd., Greensboro, NC 27409. 
GreenCast®, Syngenta Business Institute℠ and the Syngenta logo 
are trademarks or service marks of a Syngenta Group Company. 
All other trademarks are the property of their respective owners. 
Syngenta Customer Center: 1-866-SYNGENT(A) (796-4368). 

Continued from previous page
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HOST: Curtis Harderr

COMMENTARY: Ring a bell for this first time host of the PAGCS. Blue Bell CC and 
Superintendent Curtis Harder did an amazing job, ensuring that the Member-Member was 
an excellent Association event.

>>EVENTS
MEMBER-MEMBER TOURNAMENT

Click here to view full event photos on Facebook

Our host, left, with his foursome

MONDAY, MAY 17, 
2021 AT BLUE BELL 
COUNTRY CLUB
CLOSEST TO THE PINS
 Rich Sweeney 
 Mike Kachurak 
 Rob Johnson 
 Brendan Byrne
LONGEST DRIVE
 Tom Currie
OVERALL WINNERS
GROSS
  John Gosselin—Steve Stephens 

Rich Sweeney—Chet Walsh 
Jeff Haas—Jeff Weld

NET
  Curtis Harder—Matt Rogers 

Tom Currie—Tom Boileau 
Nick Lubold—Gene Stricker

SPONSORS
Title Sponsor: Plant Food
Prizes: Pocono Turf
Beverages: Lawn & Golf
Lunch: Bayer
Tee Sponsors:  Syngenta, Arader 

Tree Service, Genesis 
Turfgrass

https://www.facebook.com/media/set/?vanity=pagcs1925&set=a.3896385910475728
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2021 WINNER:  GCSANJ

HOST: Mark Beaumont

FACILITY:  Atlantic City Country Club

LAST TIME PAGCS WON?    CLICK HERE to venture a guess  
[winner gets a piece of PAGCS logo merch]

A full field of PAGCS and GCSANJ members teed off at Atlantic City Country Club on 4/20 
for the revival of the long-standing War at the Shore. Last held in 2016, the event was due to 
return in 2020 after a four-year hiatus and finally came to fruition this spring.

>>#WATS21 
CROSSING THE DELAWARE ONCE AGAIN— 

WAR AT THE SHORE RIVALRY IS BACK

Representatives of both chapters and the trophy sponsor:  
[LtoR] Jeff Haas, PAGCS Golf Chairman, Mark Beaumont, host, Doug Rae, PAGCS President, 

Joe Kinlen, GCSANJ President, Lance Ernst and Kevin Monaco from Turf Equipment, and 
GCSANJ Golf Chairman Rob Johnson. 

Host Mark Beaumont with dogs of turf:  
Lila and Riggins

mailto:kliebsch@pagcs.org?subject=WATS
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FROM OPERA TO TURF—BLAZING HER OWN PATH
For Women’s Golf Day 2021, June 1, GCM partnered with John 
Deere Golf to spotlight women working and thriving in golf course 
management. Congratulations to PAGCS sponsor Finch Services 
Inc.’s Long Island, NY Territory Manager Ariana Pesce.

Click here for full article

AT FINCH, MY ENTIRE SALES AND 
SERVICE TEAMS ARE MEN. WE CARRY 

OURSELVES LIKE A FAMILY, WHICH 
ALLOWS US TO SPEAK OPENLY  

WITHOUT JUDGMENT. I KNOW THEY 
HAVE MY BACK, AND THEY KNOW  

I HAVE THEIRS.

2700/2750PrecisionCut™/E-Cut™ Triplex Mowers

Don’t just follow contours. Own them.

https://www.gcmonline.com/profession/career/news/women-turf-career-advice
http://www.finchinc.com
http://fmc.com
http://www.helenaagri.com
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Prince might be gone, but the golf business 
is partying like it’s 1999.
OK, that might be stretching things just a 
bit, but so far, 2021 looks awfully similar 
to 2020 when the game began to enjoy a 
covid-induced resurgence. 
“It’s crazy,” said Chris Reverie, 
superintendent at Allentown Municipal 
Golf Course in Pennsylvania. “I’ve never 
seen play like this. A colleague told me it 
reminds him of golf back in the 1990s.”
Increased popularity of a game that had 
been on a slow and steady decline for 
most of the past two decades is one good 
thing that has come out of the pandemic. It 
also has resulted in some superintendents 
changing the way they do some things so 
they can stay ahead of the game - literally.
As the owner of his own management 
company, Steven Scott has been the 
superintendent of Persimmon Hills Golf 
Course in Sharon, Tennessee (shown at 
right) since 2012. He bought the course 
last year, and since then 18-hole rounds 
played there have increased by 40 percent. 
Scott mows and rolls five days a week. 
Before last year, he could start early in the 
morning on No. 9, because it is the closest 
hole to the maintenance shop, and work 
his way around the course without much 
interference. Now, he drives straight to 
No. 1 first thing in the morning so he can 
stay ahead of play.
“I have to be out at least 30 minutes 
before the shop opens, or they’re going 
to catch up to me pretty quickly,” Scott 
said. “When you’re mowing greens, you 
don’t want to get stopped. That makes for 
a headache all day.”
At least Scott is able to mow right now. 
That is more than Reverie could say in the 
first few days after Allentown opened.
The course opened Sunday, and has been 
packed with up to 265 players every day. 
It also had frost delays every morning, 
meaning Reverie and his spartan team of 
four have not been unable to mow since 
the day before opening day. 

“Other than changing cups, moving tees 
and picking up trash, there has been 
no time to mow or roll,” Reverie said. 
“Fortunately, we had a couple of nice days 
right before we opened, so we were able 
to get out and cut and get things cleaned 
up.”

IT IS NOT JUST PEOPLE PLAYING MORE 
GOLF. WE ARE SEEING SUBSTANTIALLY 
MORE PEOPLE THAN EVER BEFORE. 
IT’S ABSOLUTELY UNREAL. THIS IS A 
SMALL TOWN, SO I’M PRETTY MUCH 
FAMILIAR WITH OUR REGULAR GOLF-
ERS. IF I DON’T KNOW THEIR NAMES, 
I KNOW THEIR FACES. RIGHT NOW, WE 
ARE BUSY WITH PEOPLE I’VE NEVER 
SEEN BEFORE. WE’RE GETTING PEOPLE 
FROM KENTUCKY, FROM ALL OVER. AND 
WE’RE GETTING A LOT OF LOCALS WHO 
HAVE NEVER PLAYED BEFORE UNTIL 
LAST YEAR.

Even after the frost delays are a thing of 
the past, Reverie and his team will have 
their work cut out for them. Tee times will 
eventually back up to 6:30 a.m., meaning 
he and his crew might have to hit the course 
around 3-3:30 a.m. He also hasn’t ruled 
out having someone come in to mow late 
in the day after the last group tees off.
“I usually start spraying at 3 a.m. Once 
we’re out of this cold stretch, we’ll be out 
there early every day,” he said. 
“I am trying to come up with a schedule 
that works for everyone.”
In the few days Allentown has been 
open, it has been so busy that there is up 
to a 40-minute wait for an open tee on 
the practice range. Half of the facility’s 
anticipated revenue for the year already 
is on the books thanks to 15 leagues that 
play there through the season, and the pro 
shop has had to adjust its open tee time 
policy so everyone who wants to play has 
a chance to do so.
“We are taking tee times only seven days 
in advance, and we’re seeing people log 
in (to the course web site) at 12:04 in the 
morning on Saturdays to make tee times for 

>>LOCAL CONNECTION 
LOCAL SUPER AMONG THOSE TWEAKING 2021 SCHEDULES -- 

TO STAY AHEAD OF THE GAME

Continued on next page
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the next weekend,” Reverie said. “I know 
20 or 30 regulars who haven’t been able 
to get a tee time yet. Some have asked me, 
‘Hey Chris, is there anything you can do 
for me?’ I can’t do anything for them.”
Play has been so heavy at Allentown (at 
right) that the city is considering expanding 
the parking lot.
“Let me just say I’ve seen some interesting 
parking the last couple of days,” Reverie 
said. “We’re just trying to figure out what 
will work. I’ve never seen anything like this.
“We’re seeing a whole new dynamic as 
far as the golfers themselves. It’s not just 
seniors or retirees or young kids. We’re 
picking up people in their late 20s and 
early 30s. There are a lot more of them 
out on the course and especially on the 
driving range. I used to be able to go out 
there and I knew everybody. Now, I know 
maybe four or five people. I’m seeing a lot 
of new club sets.”
There are so many newcomers to the game 
that Reverie adopted a tree management 
plan during the winter just to help promote 
pace of play.
“I took out some trees to open up more 
shots,” he said. “The third hole, a par 5, 
had a choke point. We took some trees out 
of there, and play through there is much 
faster now.”

WE’RE SEEING A WHOLE NEW DYNAMIC 
AS FAR AS THE GOLFERS THEMSELVES. 
IT’S NOT JUST SENIORS OR RETIREES 
OR YOUNG KIDS. WE’RE PICKING UP 
PEOPLE IN THEIR LATE 20S AND EARLY 
30S. THERE ARE A LOT MORE OF THEM 
OUT ON THE COURSE AND ESPECIALLY 
ON THE DRIVING RANGE. I USED TO BE 
ABLE TO GO OUT THERE AND I KNEW 
EVERYBODY. NOW, I KNOW MAYBE 
FOUR OR FIVE PEOPLE. I’M SEEING A 
LOT OF NEW CLUB SETS.

Persimmon Hills in rural Sharon, Tennessee 
is 130 miles from Memphis and 150 from 
Nashville. Right now, it seems like the 
center of the golf universe for Scott.
Membership sales are up more than 400 
percent, which in rural Tennessee equates 
to about 37 people. Still, in relative terms 
that is a lot for a course with an owner 
operator and a handful of part-time 
retirees and high school kids that keep 
everything moving. The course owns 36 
carts and wait times for a ride have been 
up to an hour on weekends.
“It is not just people playing more golf. We 
are seeing substantially more people than 
ever before. It’s absolutely unreal,” Scott 
said. “This is a small town, so I’m pretty 
much familiar with our regular golfers. If I 
don’t know their names, I know their faces. 
Right now, we are busy with people I’ve 
never seen before. We’re getting people 
from Kentucky, from all over. And we’re 

getting a lot of locals who have never 
played before until last year.”
The $64,000 question, of course, is how 
long does it last. The answer is anyone’s 
guess.
“We are seeing the benefit of no travel 
baseball, soccer or basketball where 
people are pulled in 100 different 
directions,” Scott said. “Now that things 
are starting back up, how many will 
stick with golf? How many are going to 
watch their grandkids play travel sports 
in Nashville or Memphis, and how many 
are going to continue to play golf with their 
regular group? We definitely have to make 
hay while the sun is shining.” ◆
h t t p s : / / w w w. t u r f n e t . c o m / n ews .
html/some-tweak-schedules-to-stay-
ahead-of-the-game-literally-in-2021-
r1525/?fbclid=IwAR1yQzAY3s3m9dfX-
N g k 9 f bY 4 G B A p D x v p h i b 54 j s E Kg _
mdK3hqsp13KDBWg

Continued from previous page

https://www.turfnet.com/news.html/some-tweak-schedules-to-stay-ahead-of-the-game-literally-in-2021-r1525/?fbclid=IwAR1yQzAY3s3m9dfX-Ngk9fbY4GBApDxvphib54jsEKg_mdK3hqsp13KDBWg
https://www.turfnet.com/news.html/some-tweak-schedules-to-stay-ahead-of-the-game-literally-in-2021-r1525/?fbclid=IwAR1yQzAY3s3m9dfX-Ngk9fbY4GBApDxvphib54jsEKg_mdK3hqsp13KDBWg
https://www.turfnet.com/news.html/some-tweak-schedules-to-stay-ahead-of-the-game-literally-in-2021-r1525/?fbclid=IwAR1yQzAY3s3m9dfX-Ngk9fbY4GBApDxvphib54jsEKg_mdK3hqsp13KDBWg
https://www.turfnet.com/news.html/some-tweak-schedules-to-stay-ahead-of-the-game-literally-in-2021-r1525/?fbclid=IwAR1yQzAY3s3m9dfX-Ngk9fbY4GBApDxvphib54jsEKg_mdK3hqsp13KDBWg
https://www.turfnet.com/news.html/some-tweak-schedules-to-stay-ahead-of-the-game-literally-in-2021-r1525/?fbclid=IwAR1yQzAY3s3m9dfX-Ngk9fbY4GBApDxvphib54jsEKg_mdK3hqsp13KDBWg
https://www.turfnet.com/news.html/some-tweak-schedules-to-stay-ahead-of-the-game-literally-in-2021-r1525/?fbclid=IwAR1yQzAY3s3m9dfX-Ngk9fbY4GBApDxvphib54jsEKg_mdK3hqsp13KDBWg
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>>SEEN ON THE WEB
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www.harrells.com  |  800.282.8007

An innovative fertilizer derived from plant-based protein hydrolysate. This 
plant-derived fertilizer is rapidly absorbed by leaves, shoots, and roots 
then translocated throughout the plant. Amino Pro V promotes abiotic 
stress tolerance, stimulates photosynthesis and promotes increased root 
mass.  Are you ready to add Amino Pro V to your balanced agronomic 
program?  For more information, visit www.harrells.com.

INN
FERTIL
derived from plant-based protein

Harrell’s, LLC
Post Office Box 807 | Lakeland, FL 33802 | (800) 282-8007 | Harrells.com
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Amino Pro V   
5-0-0 
GUARANTEED ANALYSIS

Total Nitrogen (N) ........................................................5.00% 
 5.0% Other Water Soluble Nitrogen 
 

 
Derived From: Soy protein hydolysate 

PRECAUTIONS
• Avoid getting in eyes or on skin. Use safety glasses with 

side shields (or goggles) and water repellent, chemical 
resistant gloves when handling this product. 

• Do not contaminate water during application or when 
cleaning equipment. 

• Do not eat, drink or smoke during use.

IN CASE OF SPILL OR MEDICAL EMERGENCY, 
CONTACT CHEMTREC 1-800-424-9300.

KEEP OUT OF REACH OF CHILDREN 

Caution

Read entire label for additional  
precautionary statements and use directions. 

FOR PROFESSIONAL USE ONLY

FIRST AID

If on Skin: Wash with soap and water. Consult a physician if any 
irritation persists 

If in Eyes: Rinse with clean water for 15 minutes. Remove contact 
lenses after the first 5 minutes and continue to rinse. Seek 
medical attention if irritation persists. 

If Ingested: Rinse mouth. Do Not induce vomiting. Call 911 or a 
physician for treatment advice. 

Have the product label with you when calling a doctor or going 
for treatment.

250 gallons (946 liters) 30 gallons (113.52 liters) 2.5 gallons (9.46 liters) 
Weight per gallon: 9.84 lbs. @ 68°F

F352

NET CONTENTS

#880098   08/18Give Eric a Call Today!
ERIC SHILLING
eshilling@harrells.com
(267) 784-4407

http://www.finchinc.com
http://www.finchinc.com
http://www.finchinc.com
http://www.finchinc.com
http://www.harrells.com
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PETS OF THE PAGCS
MEET THE PAGCS OFFICE DOG
NAME: Winston/Winnie/
WinnerWinnerChickenDinner

BREED: Lemon Beagle

AGE: Age: 3.5

WINSTON’S WORDS: My mom is 16. I am guessing that is a rough age for two-leggeds. But she just got her real, bona 
fide driver’s license, so now we can get away from the scary old Me-mom.

I only like one toy—a specific brand of squeaky tennis balls, but the two-leggeds try to trick me-- never goes well. 

My faves are a good walk with the big tall guy who left and came back--lets me lead him directly to my fave person, Elsa 
the mail carrier—she gives me treats.

When Mom is not around, I hang with the scary Me-mom. She finally got a rug for the office—much better for laying in 
sun spots. I forget that sun spots sometimes are behind her chair [and she forgets too], then she runs me over, so not sure 
how I feel about new rug or the Me-mom. 

Often all my two-leggeds suddenly get up and open all the windows, then leave the room. They say I stinked it up. Not 
sure what that is about. Is always the days I find the big silver box with all the amazing treats two-leggeds refuse to eat.

I like the two-leggeds mostly [even the scary Me-mom] but they confuse me sometimes.

WHAT THE OFFICE SAYS: It’s a good thing he is cute. 

SHOW US YOUR FACILITY PETS?
Please send their information and photos to the PAGCS office. kliebsch@pagcs.org. if you have previously contributed 
content for this feature and have not seen your pet yet, please resend

http://www.plantfoodco.com
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For the beauty &
safety of  your trees...

Call or Text 610-265-6004

Tree Care Specialists 
Since 1986

Get the turf conditions you need and the savings you 
want by delivering nutrients and stress-buffering 
biostimulants in a single application with Country 
Club MD. No other greens-grade granular fertilizer 
incorporates humic acid and 
sea plant kelp biostimulants 
with NPK and micronutrients, 
giving you the ideal formulation 
for healthy turf all season 
long, all in one time-saving 
application. Only from Country 
Club, the proven fertilizer 
choice for professional 
turf management since 
1926. Learn more at 
LebanonTurf.com or call 
1-800-233-0628.

http://ShreinerTreeCare.com
http://LebanonTurf.com
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Bill Mast
Cell: 610-608-8319
bmast@aer-core.com

Steve  Thompson
Cell: 610-972-5933

sthompson@aer-core.com

Specialized Turfgrass Services

Deep Tine (Solid & Coring)     Traditional Shallow Coring
Sandmaster Drainage     Drill & Fill

Top Dressing

Fairway Aeration with Clean-Up

Office: 610-327-3390
1486 S. Hanover St. • Pottstown, PA 19465

www.aer-core.com

RESULTSWORTH THE SWITCH

3 REASONS ANUEW™ PGR 
PERFORMS BETTER ON BENTGRASS
– TRIAL PERFORMANCE VS THE COMPETITION –

Long-lasting and more active  
at lower application rates

Only late-stage inhibitor to evenly  
regulate Poa in mixed stands

Fast improvement of turfgrass  
density and appearance

©2020 Nufarm. Anuew™  
is a trademark of Nufarm. 

// SEE RESULTS AT NUFARM.COM/USTURF

ASK YOUR REP HOW ANUEW  
PERFORMS BETTER ON RYEGRASS,  
POA AND BERMUDAGRASS, TOO.

http://genesisgreensupply.com
http://aer-core.com
https://nufarm.com/

